5-30th May, 2015 AC after Circulars from Circular No.1 & onwards++ =27 =
DR. BABASAHEB AMBEDKAR MARATHWADA UNIVERSITY

CIRCULAR NO.SU/Mgt.Sci./C.B.C. & G.S./P.G. Syll./27/2015

It is hereby notified for information to all concerned that, on

the recommendation of the Faculty of Management Science, the
Academic Council at its meeting held on 30-05-2015 has decided

that to adopt the Choice Based Credit and Grading System which are

already run in University Campus from the Academic Year 2011-12,

the same Curriculum should be implement to the affiliated colleges

at Post Graduate level from the Academic Year 2015-2016 to the

Faculty of Management Science as under :-

Sr. No.| Name of the Course Semester 7
[1] | M.B.A. ItolV
[2] | M.C.A. ItoIV |

This is effective from the Academic Year 2015-16 & onwards as
appended herewith.

All concerned ane requesled W note the contents of the circuiar
and bring the notice to the students, teachers and staff for their

information and necessary action.

University Campus, *

Aurangabad-431 004, * _
REr.NO.SU/MGT.ScL /C.B.C.&G.S. / * Nrector,
P.G.Syll./2015/ 4992 s 4u) * Board of College and
Dates LS 00RLLS. crnwiy  University Development.

Copy forwarded with compliments to:-
1] The Principals, affiliated concerned colleges,
Dr. Babasaheb Ambedkar Marathwada University
Copy to :-
1] The Controller of Examinations,
2] The Director, [E-Suvidha Kendra], in-front of Registrar’s Quarter,
Dr. Babasaheb Ambedkar Marathwada University,
3] The Superintendent, [Professional Unit],
4] The Programmer [Computer Unit-1] Examinations,
5] The Programmer [Computer Unit-2] Examinations,
6] The Record Keeper.

8*/-150615/-
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M.B.A. PROGRAMME
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Dr. Babasaheb Ambedkar Marathwada University,
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REGULATIONS
Specifie to
MLB.AL Programme (Full Time)

CELIGIBILITY FOR ADMISSION:

Master of Business Administration

ar owaraidaies shail have passed any Bachelor degree examination of any recognized
Conersity with not less than 30%0 (1A% Tor SO ST cateeory belongime o Maharashira
State onby ) inany discipline recognized by the Association of Indian U niversitios,

by The admissions swill be on the basis of CAP (Centralized Sdmission Process) as per
norms laid down by DT

c) The Admissions o the vacant seats (11 any) after CAP rounds will be on the basis of
Departmental CE L.

d} A limited number of admissions is olfered to loreign Nationals and Indians Living
Abroad in accordance with the rules applicable for such admission, issued from time o
time. by Dr. BAMU,

e) If. at any time after admission. it is found that candidate had not in fact fulfilled all the
requirements stipulated in the offer of admission. in any form whatsoever. including
possible misinformation ete.. this matter shall be reported to the respective commitiy.
recommending revoking the admission of the candidate.

f)  The institute reserves the right 1o cancel the admissions of any student and ask him to
discontinue his studies at any stage ol his carcer on the grounds o unsatisfactor
academic performance. indiscipline or any miscondnet,

CDURATION

Fhe duration of study shall be a minimum of 2 sears and maximum of < vears,

SADMISSION/PROMOTION CRITIEERIA

17 candidate gets selected for UDMS MBA course through DTE admission process, he/she
rave to apply on the application form of the University provided with the prospectus. Onee
nz candidate is admitted to the MBA course, he/she will be promoted (o next semester with
. carryon: subject (o the registration of candidate in every consecutive semester. Dropout
s.2ent will be allowed to register for respective semester in which he/she has failed. subject
e condition that his/her tenure should not exceed more than twice the duration of MIBA
=2 rrom the date of first registration at UDMS. The admission of respective student will

sically get cancelled i heishe Tails to complete the course in maximum period. (Four

MEDILAM OF INSTRUCTION:
weozs v of mstruction shall be in Boglish.

CREDITS AND DEGREES




i

g

ez coimpleted. all e Cere eoneses, Elective eourses and
waT sl amd ardonal Sensleeeourses appreved by e Vioiversity forithe
o v T Py e IR A shEI L BE i

e o receive the degree,

whing period ol one hour per week tor one semester (ol 12

COLRSES

T :inds of courses are offered-

Core Course: A core course is course that a candidate admitted to particular P.G.
programme must successfully complete to receive the degree.

i, Elective Course: Elective courses identified by the Departmental Committee of the
department offering the programme. Means these courses given to the candidate as
optional [rom which he/she have to opt [or specialization.

i, Service Course: There shall be one/two service courses, one amongst the department
of the School of Professional Studies and one amongst all university departments.
I'he service courses will be offered in third and fourth semesters only.

v, Fach course shall include lectures/tutorials/laboratory ol field work” seminarpractical

training/assignments  mid-term and term end exammations paper report writing or
review of literatre and any other mnovats e practicd ete. to meet elfective teaching
and learnimg needs,

v.  Bach course shall have a unique alphanumerical code.
For eg.
MANBA402 Statistical Methods
Herg,

VEAN cans ivianageimont sucne
b means MIBA course
402 means Subjeet Code -

Vi, The departmental committee shall design the core and elective courses including the

detailed  syllabus for this MBA programme offered by the department, The
department committee shall have the freedom to introduce new courses and / or w
modify / redesign existing courses and replace any existing course with a new course
Lo Tacilitate better exposure and traming for the candidates,
Attendance: Astudent must have 73%0 of atendance o cach Core and Elective
Course for appearing the examination. In the event of Non-Complianee ol Atendance
criteria( /5%, students will have 1o seek admission nest sear so as W complete the
course. However Student having 63% attendances swith medical eertificate can apply
to the HLOLD. for condonation ol attendance.

REGISTRATION FOR SERVICE COURSE

L. The student will register the service course of his interest after the start of semester

i the concerned department on official registration form. The teacher in charve of

the respective course will keep the record of the students registered. Maximum 13
davs period will be given from the date of admission for completion of resistration
crocedure. The departmental committee shall follow a selection procedure an

nseling w the students ete. o avoid overcrowding o particular cotrser<i o0 the
e of some ()TII(‘I' COLITSES:




ii.  No student shall be permitied to register for more than one service course in a
semester.

iii.  University shall prescribe the maximum number of students in cach course taking
into account the teachers and physical facilitics available in the department.

iv.  The University may make available to all students a listing of all the courses offered
in every semester specifying the credits. the prerequisites. a bricf description or list
of topics the course intends to cover, the instructor who is giving the courses. the
time and place of the classes for the course. This information shall be made available
on the University Website.

v, Normally no serviee course s

wall be offered unless a minimum ol 10 students are

istered.

Vi

stdent shall have w pay the preseribed fee per course per semester vear for the

Sspration as deeided by the [ nisersity,

8. DEPARTMENTAL CONMMITTEL
As an autonomous  department, MBA - course is monitored by Departmental
Committee, The Committee consists of 11L.O.D. (Director) as Chairman and some/all
Respective Faculty of the Department as its members..

9. GRIEVANCE REDRESSAL SCHEME
The University shall form a Grievance Redressal Committee for this course in UDMS
with the course teacher and HOD. which shall solve all grievances relating o the
Assessment of the student,

10, GRADEAWAKLDDS
Lo Inorder o pass the examimation lollowme eredit based gradimg system will be lollowed
Ten point rating scale shall be used Tor evaluation of performuance ol the student 1o
provide Letter Grade Tor cach course and overall grade Tor this course. Grade points are
based on the total number of marks obtained by him  her i all the heads of the
examination of the course. These erade points and their equivalent range ol the marks are
shown separately in following:




Table — I: Ten Point grades and grade rlesu‘lptmn

~r Equivalent Grade points for 5(.1’4 Grade ‘ Grade Deser lptmn |
_Nu Percentage and CGPA : 4 ‘i
i LEI 9.00 - 10 QO Outstanding, !
T W g .00 - §.99 “A-e 7 Ixcellemt !
E TTTTRL. R 7o - T " A xeeptionil
T T . ‘ 6,00 699 N . Vers Good |
S 333999 5.5 599 3 : Good
a0 5499 00- 549 L T Fair |
7T a5 a9 | .1_._3(‘ 19  Average |
8. ] 4001 44.99 | 4.01 -4.49 £  Below Average |
g 40 7 4.00 LD | Pass
L 10. Below 40 000 | F ' Fail |
ii.  Table - II: Classification for the degree is given as follows
Classification ) | Overall letter grade |
First Class with distinetion 7 :t = une ahove
First Class B _ i ;
\ lnwlau Second Class B
i Second Class B B
i Pass e g
Fail ' o
S dhe event of student registered T dhe examination e Internal Tests nd
Cemester Dxamination/Practical/Seminar Project Viva-visce) non-appearance shall he

treated as the student deemed to be absent in the respective course.

v, Minimum D grade shall be the limit to clear /pass the course/subject. A student with |
orade will be considered as *failed” in the concerned course and he/she has to clear
the course by reappearing in the next suceessive semester examinations. There will be
no revaluation or recounting scheme under this system.

Using table 1, Semester Grade Point Average (SGPA) and then Cumulative Grade

Point Average (CGPA) shall be computed. Results will be announced at the end ol

cach semester and Cumulative Grade Card with CGPA will be given on completion

ol the course.

11. COMPUTATION OF SGPA ( SEMESTER GRADE POINT AVERAGE) &
CGPA(CUMULATIVE GRADE POINT AVERAGLE)

Tae computation of SGPA and CGPA will be as below:

<ertester Grade Point Averape (SGPAY is the weighted average ol points obtained by
<odent in a semester and will be computed as follows:

Sum(Course Credit * Nuntber of Points in concern course gained by the student)
Sum (Course Credir)

== SGPA rorall the six semesters will be mentioned at the end of every semester.




ve Grade Point Aserave (CGPA)Y will be used o deseribe the overall

noe of g student inoall semesters ol the course and will be computed as

Sum(All Sixsemester SGPA)

CGPA :
' Total number of semesters

The SGPA and CGPA shall be rounded off to the second place of decimal.

12, EVALUATIONSCHEMI
Ezach theory course will be of 100 Marks and be divided in to Internal Examination (Sessional) of
20 Marks and Semester End Lxamination of 80 Marks. (ie. 204 80=100)
a) For Theory Course
i Internal Evaluation Scheme
There shall be two mid semester examinations. First Test based on 40 percent

sullabus taught and Second Test based on 60 percent sy labus taught. Best

performance out ol the o will be considered for the preparation of linal

marks grade
Semester Fond Fxamination Fayaluation Scheme

Fnglish shall be the medium of instruction and examination,

Fxamination shall be conducted at the end of cach semester as per the
academic calendar notified by department itself.

The Semester End Examination theory question paper will have two parts
(20 4 60 = 80)Marks

PART A will carry short question ol 2 - 3 marks (il in the
blanks/multiple  choice  questions/match  the  columns/state tue  or
false/answer in one sentence) as compulsoryquestions and il should cover
entire syllabus (20 Marks).

PART B will carry 7 questions out ol which there shall be at least one
question from cach unit. student swill hias e to ansser any [ive questions oul

ol 7.

by For Implant Training and Project Work:

. AU the end of secand semester, all students will have to undergo Summer Traming
ATANB-551) of 6-8 weeks with an industrial, business or service organization. The
condition of successfully completing the programme shall not be deemed 1w have
neen satisfied unless a student undergoes summer training under the supervision of

ne department in organization as approved by the Departmental Faculty from time to

time. Fach student will be required o submit the implant training report o the
Department‘faculty for the work undertaken during this peried within three weeks of
e commencement of the third semester for the purpose of evaluation in the thind

1eslel,

6




ii. 11 not be allowed to appear for [11 semester Lxamination of Full Time
unless he she completes the Inplant Training and submit the reports to
teacher.

iinal p oject study (MANB-552) shall commence from third semester and the
= should be submitted towards the end of the fourth semester. The project topic
crouid be selected in consultation with the guide allotted by the Department. The
~rarect report should cover the theoretical background. ficld study and comparative
nalvais, Alternatively the students may take up the problems from the industry and

iii.

construct a case study . The case studies can also be submitted as project reports.

iv.  The project topic should be in the area ol specialization and should necessarily
include field work and librar work

% [he student will be expeeted o make a presentation viva-voce of the project work
towards the end of the last semesters.

vi.  Out of aggregate 100 marks assigned (o the project report, the report preparation will
be assigned 50 marks. its presentation will carry 25 marks and viva voce will carry 15
marks. The project report. presentation and viva-voce will be evaluated jointly by the
internal and external examiner.

vii.  Two typed copies of Project Report shall be submitted by the candidate to the
concerned teacher for Evaluation.

¢) At the end of cach semester the Commitiee ol Department shall assign grades 1o the
students and will prepare the result. Also. the Department will display the grade points
and grades for the notice of students.

d) Every student shall have the right to scrutinize answer sheets of mid semester/semester
end examinations and scek clarifications from the teacher regarding evaluation of the
sheets immediatels thercatter Or AWithim o das s o b deeErauon o restils.

13. RULE FOR OFFERING ELECTIVES
The number ol students required for ofTering an Llective Specialization shall be a bateh
of minimum of 10 students.

14a. READMISSION FOR PURSUING ADDITIONAL ELECTIVE COURSES

o A student can be given readmission for pursuing additional electives. for MBA
DUAL specialization, after completion of MBA programme subject to payment of
requisite lees preseribed by the department. Such (andldalos must appear (1: \dms)
for the subjects seeking such specialization in 1" 'Semester & for Project in P
Semester and have to satisfy all the rules including attendance rule in vogue on
par with regular students. However they are exempted from appearing in those
subjects which they have already passed. The admission must be done within
three vears after completion of MBA programme.

o ~uch candidate shall be dssued with o passing certificate for the additional
slective. but the marks obtained in the additional elective will in noway altect
sis her ortginal performance Tor which he would vet the devree

14b. J\D\Il\\ [ON FOR PURSUNING OPTIONAL FOREIGN LANGUAGE COURSE
fent can opt Tor foreign language course offered by University depariment
nuis with the regular course.




15. GRADE CARD

ersiny shall issue at the beginning ol cach semester a grade card for the student

the erades obtained by the student in the previous semester and his Semester

Grade Point Average (SGPA)
The grade card shall list:

(a) The title of the courses along with code taken by the student

(b) The credits associated with the course.

{¢) The grade and grade points secured by the student.

(d) The total credits ecarned by the student in that semester.

(¢) The SGPA of the student.

() The total credits carned by the students ull that semester and

(¢) The CGPA of the student (At the end o the IV the Semester).

(h) Cumulative Grade Card
e grade card issued on completion ol the programme shall contam the name ol the
programme. the department  school offered the programme. the ttles of the courses
taken. the credits associated with each course. vrades awarded. the total credits carned by
the student, the CGPA and the class in which the student is placed.

10, GEINEKAL CLAUDI
It may be noted that beside the above speciiied rules and regulatons all te other rules
and regulations in force and applicable to semester system in Post-Graduate courses in
Dr. Babasaheb Ambedkar Marathwada University will be applicable as amended from
time to time by the University. The students shall abide by all such Rules and
Regulations.




17. STRUCTURE OF MBA PROGRAMMI: UNDER CHOICE BASED
CREDIT SYSTEM

MBA T SEMESTER

!-(.‘-(-)urscs/suhjecls CInstruction  Duration Marks CCREDITS

: hrsiveek  of Fxam 1A EXAM  TOTAL, |

; 7 Core Subjects 8xd4 32 | 3hrs. 2370 7x80 . 8% 100 } x4 ’
& | ; 5 100 | RO |
B Project i | : ‘ ‘ ‘
TOTAL ' 2. | | 240 560 | 800 | 2]

MBA - 1T SEMESTER

7('(;1ur'<«!x/qt!l).|t.~t'ts | Instruction | Duration Marks CREDITS |
| | . . - v 0 |
i hesiweek | of Exam A EXAM | TOTAL ‘
sssrmum o S i . ; : itk % e
s Lore Subjeets | 95436 3 hrs, FEIN B8 P 9x 100 9xd= 3 o
& I\ 100
TOTAL 36 260 640 900 36
9
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MBA - 11T SEMESTER

" Courses subjects Instruction l)um“;),l,],,!, o Malks I (RPDIISW
hrs'week of Ioxam ! 14 E% \\1 "TOTAL

> Cors Syacls 0 Awd Vhre, | 3800 IxB0 0 2xl000 4808

bxd | 3hrs.  Gx20 | 6580 [ 6X 100 6x4 M
courses in ' ‘ l !

finance uman i l

Resource/

Marketing/ L ‘

' Production & ‘ ’

: Operation / I'T ‘
‘lsummel x4 I 15100 Ix100 | 4
lmplam Training | L ‘

TOTAIT,,, e 30 B _ ?_.(:_() o 640 | ‘)()() e 3(}

MBA IV SEMESTER

VW(W'u-|-irw\/<1|him‘lR Cnstruction Duration Marks - CCREDITS
| hrs/week o of Fxam N FXAM TOTAI
3 Core 'Advanced t Ixd 3 hrs. L 3x20 30 ,i.\;!(li) - ',11’ ‘
“lanagement | L ; i |
| | ‘
| x4 - w0 - ] 1x 100 | 4 |
16 7 160 | 240 400 16

10



qubject
Code

MANB-
| 402

| MANB-

403
MANB-
404
MANB-
105

CMANB-

106

MANI-
107

CMANB

357

T(rtdl

First Semester

Subject Title No. of
Hours /
Week
1
\1amﬂumnt )
Practices. & 4
Orzanizational
Bd@\ or
Statistical
} .
Methods
Man i3l
’ 4
Leonomics
v ioninend "
Management
Research 1
Mcthodolom
Accounting for
‘ I'\4|,1”,,|( ! %
L Managerial Skill |
l)«_\fa lopment
)
I roject } d

Du ral'in'n |

of Exam
in hours

240

Marks for

[.A. F.xam
20 | 80
|
20 80
W 80
W80
m1i 80
PAY] | oy
!

m)} 80
‘mo§ :

l 756'[)

Total

Marks

100

100

100

100

100

IRUAY)

100"

100

800

Credits




Subject

Code

CMANB-

108

TMANE
409

 MANB-
410

411
'MANBﬂ'
412
MANB- |
413

44
MANB-
415

MANB-

(r'{')rrpormrc -
Governance &
[“thics
Oplﬁumniiﬁm
Fechnigues
Iuman Potential
Management

Financial

| Management

;\/-larl\'-eling);
Management
Production &
Operations
Management
.
Legisiation
International

Business

Clavironment

“MANB- |
432

Total

Project

~ Subject Title

Second Semester

No. of

Ejllnursf of Kxam

Week

Duration

in hours

12

A
|
|

Marks for

20

20

20

20

20

20

20

1~

100

1260 }

LA. Erlr",x"a'm

80

80
80
80

80

80

80

a0

640

Total | Credits

Marks

100

100
100
100

100
100
100
100

100

900




&

Third Semester - Group A - Finance

.'\‘u-bjeét 7 .\'uh_ie.ci Title
Code Hours/
Week

"MANB- Business Policies

301 and Strategic 4
MANB- Decision Support

202 System &

.\.]anagemen: :

: Information Ssstem
;'AY\TIANB- Project Planning. o ;
L 521F Analysisand Myt
"MANB- Working Capital g
522F Managenient

VIANB- _

I3 ~Corporate Iasation 4
” .\!'A_\'B'-'! Investment

S24F | Manasement 4
TMANE- | Financial Decision |
325F | Analysis | d
MANB- Managcmenlrnl"

226F ' Financial 4

Institutions

NMANB- lnp-ianf Training 7 4
551 Report

No.of  Duration

Marks for
of Fxam

in hours

g . ‘ Fxam

|
3 20 | 80
.
|
|
3 20 80
3 20 80
3 X0 80
3 ) &0
A 00 80
3 20 80
3 | 20 ‘ 80
|
3 100
260 640

13

Total

Marks

100

100
100
100
100

100

104
100

100

900

Credits

36
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X
Third Semester Group B - Marketing
“Subject  Subject Title | No.of | Duration | Marks for Total | Credits |
Code Hours/ | of Exam Marks |
Week | in hours ;
- 1.A. ] Fxam " 1
MANB-  Business Policies | \ \ |
s01 and Strategic 1 4 3 | 20 80 100 4
Analysis ! |
CMANB- Decision Support ' - - i :
s02 System & _
. 4 B 20 80 100 4

Management

[nformation Sy stem

MANB- = Consumer
| . 3 20 1 80 1 4
52IM Behaviour ! ' 00 4 |
"MANB- | Advertising ! A ' \
- ‘ v 8 4 ‘
322M Management | s 4 v ; ¢ 100 ;
MANB- | Industrial i 3 j - i . o . !
323M Marketing ' ' ’ |
SN . I
s | Brand Mgt [ 4 . 3 20 30| o 4
Di¥l | | | | i

NANB- Sales & o | . | P
3253 Distribution ;g 3 00 80 100 1
Management '
NIANB~ \Marketing ol

g 2( k
=265 Seriees 1 ? ’ o0 e !
NMANB- Inplant Training . . - ' : ‘ '
.- ) i 4 } 3 100 - L 100 4
581 Report 1 :‘ ‘ | J !
Total | 1 260 | 640 900 | 36




Third semester- Group C -

Human Resource Management

b
Subject Sul;iecr Title
Code
UNIANB-  Business Policies
01 and Strategic
Analysis
7\11\_173-“ Decision Support
502 ! System &
Management
i Information System
| MANB- | Managcmbm of
521H Industrial Relations
| MANB- | Human Resource
5220 planning and
7 | Development
MANB-  Training &
F23H Development
CNANB- Performance
S24H Management

MANB- HRD - Strategies &

323 H
MANB-
226 H

MANB-

551

A ToraI;

S Systems

Systems

*Cross Culture &
Global HRM

) lnpiahi Training
Report

No. of l)ﬁralinn

~ Marks for | Total

f s r.e.(l i l.s"‘

Hours/  of lxam Marks |
Week in hours !
LA, Exam '
!
4 3 L20 80 100 |
‘ ! |
4 3 20 80 100
-+ 3 20 80 100
4 3 20 80 | 100
|
4 3 20 80 100
4 3 20 80 100
4 3 ‘ 20 80 100
4 3 \ 20 | 80 | 100
4 30100 100
|
{ 260 640 900




o
Third Semester Group D - Production & Operation

Subject  Subject Title  No.of Duration  Marks for | Total | Credits

Code Hours  of Fxam Marks |

/[ Week | in hours i

| I LA, | Kxam |

|

MANB- Business Policies
501 and Strategic 4 3 20 80 100 4
Analvsis i
CMANB- Decision Support

502 System & |
; 4 3 20 80 100 4
Management
[Information System
' MANB-  Production )
521P Planning and 4 3 20 80 100 4
Control .
MANB- | Purchasi hg & - :
522p Materials 4 3 20 80 100 4 |
Management . i
CMANB- | Service Operations | ‘ .‘ . o ‘ ]
S23P | Management | * | . =Y R N
MANB- | Applied Operations i 4 i ; o 8 t i ‘ 4
24P | Research ) ¢ -
MANB- - Logistics | } 4 ‘ $ ‘a0 A6 | w4
525P Management ,
NMANB- World Class 4 3 2 8(] i Il](;. | 1
326P Manulacturer ‘ ) B
AANE: Inplant Tramning
.. , ‘ 1 3 100 . 100 §
il Report
Total : 260 640 900 36




Third Semester - Group F Information& Technology

~ Subject Subject Title | No.of | Duration | Marks for | Total (Ired'i't.-s?":
Code Hours | of Exam Marks !
{ Week | in hours | _
{ 1A I Fxam 1
MANB-  Business Policies ,‘ ‘
a0l and Strategic L 3 20 80 100 4
Analysis
CMANB- Decision Support
502 System & -
g 4 3 200 80O 1 100 4
Management | : ; ;
j Information System ‘ ‘ l I
MANB- | Strategic | ;
521-1 Management & 1T . | # o ] ) Ko 4
| MANB- | System Analysis &
59| Design 4 | 3 20 | 80 100 4
MANB- | Database , -
3231 Management | 3 20 80 100 4
System ! [
NTANR Internet
224-1 Programming for L. 4 3 20 81 104} 4
commerce
CMANB- RDBMS & SQI
o s 4 3 20 80 100 4
7 ?':jl, ~Coneepts. - i _ N ]
MANB-  Application ' E
2261 Development using 4 3 20 80 100 | 4
Oracle | |
}{3\.\8- Inplant Training 4 3 100 | 100 i
2] Report
Toual B ' 1260 [ 640 [ 900 | 36
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Fourth Semester

\ub;nt“ \ul‘njn‘[ Title  No.of Hours/ | Duration | Marks for ~ Total ‘ Credits |
Code Week . of Fxam Marks
~in hours ‘ _ !
LA | Iixa i i
tANB-  Entrepreneurship & i
805 Project 4 3 20 80 100 1 4
Management
MANB- Quality
_. Q i 4 3 20 80 100 4
sod Management
MANB- . .
—_— Indian rconomy 4 3 20 80 100 4 |
MANB- | ) L {
S Project Study 4 3 0o |- o100 |
= i .
Total 160 240 400 16
Nte -
YStasimum total no. ol imarks at the end of IVm semester 800 + 900 + 900 1400 - 3000
O N avimum toral no of eredite at the end of TV® comestor 32 036 136 ¢ 16 100

18




Subject Title
Subject Ref. No.

Course Objective

Pre Requisite

Unit —1
Unit 11
Unit - 111
Unit -1V
Unit =V
Tevt Books

sdditional
Keference Books

Management Process. Leadership & Organizational Behaviour

NANBAOL No. of Credits : 4
No. of Periods / Week : 4
Assignments / Sessionals 20
Semester EKxamination ; 80

The Subject intends to empower the students to understand the nuances of
Organizational Functioning with special reference to Human Behavior. Group
Dynamics, Organizational |.carning & thereon; thereby making them capable of
working in an organizational sct-up.

The students are expected to be prepared with the theoretical aspects of the
same, so that the mentor could facilitate the minds to absorb its practical
aspects.

Genesis of Management Thought & Conceptualization:Understanding of
Management Coneepts. Eaolution of NManagement Thought. Systems and
Contingeney Approach Tor understanding organizations. Managerial Processes.
FFunctions. Skills & roles of o NManager inan organization: Management by
Objectives (M)

Management of Individual Behavior in Organization - I:

Personality. Perceptions. Values. Attitudes. Learning.

Management of Individual Behavior in Organization - 11:

Work motivation & Emplovee LEngagement. Individual decision making
&problem solving

Group Dynamies:

Corporate Teadership. Emotional Intelligence. Understanding & managing
group processes-Interpersonal and Group Dynamics - Communication. Group
Decision-making, Organizational Design & Structure. Recreation & Work
Stress '

Society vis-a-vis Qrganization:

Corporate Social Responsibilitv: Corporate Global Citizenship in the wake of
Globalization

Lo Lutians, . Oeganizcationndd Belavions, 7" ed. New York, MeGran
FLIT 1995

2.0 Robbins. S.P. Management. 87 cd.. New Jersev. Enelewood Clifls,
Prentice Hall Inc.. 1996.
Robbins. S.P. Organizational Behaviow. 7" ed.. New Delhi. Prentice
hall of India, 1996

I. Koonz, 1. and Weachirch. H. Management. 10" ed.. New York.

MeGraw Lill, 1995,

Goleman, Daniel Emotional ntelligence,

3. Harvard Business Review’s Leadership Manual

waw hbpr.com
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Subject Title
Subject Ref. No,

Course Objective

Pre Requisite

Unit —1

Unit — 11
Unit - I1I
Unit - IV
Unit -V

Text Books

Additonal
Reference Books

Statistical Methods

NMANB402 No. of Credits : 4
No. of Periods / Week £ 4
Assignments / Sessionals 20
Semester Fxamination : 8()

I'he objective of the course is to make student familier with statistical
technigues releyant to management science and Tocus on applied aspects of
subject.

Basic knowledge ol mathematics,

Measures of central tendency. mean-median-mode. measures of dispersion.
means and standard deviation.

Carrelation analysis and regression analysis,

Time series analysis: components, methods of measurement moving averages
and methods of [east Squares.

Probability and probability distribution, Business Forecasting

Statistical Reference: Test of Hypothesis, Chi square test, I-test and Analysis
of variance,

. Gupta S P, Statistical Methods. New Delhi S Chand and Co [Ltd 2008

2. lhans DN VeenaAgrawal. B M Fundamental of Statistics New Delhi.
KitabNlahal. 2002,

3. Sharma S D, Operation’s Research, KedarNath and Ram Nath and Co..
l\.\\‘“‘_ (WARAN

o O Satvades b Goatirdianae . sy Diedhn S Cliand and Co Lid 2009

2 Shrivastava V Ik, Shenoy GV Sharma S C. Quantitative Technigues
and Menagerial Decisions, New Delhic New Age International 1,
2005

3. Shrivastav, Statistics Jor Management, Tata McGraw Hill, 2000

4, Tevin Richard | and Rubin David S Statistics for Management, New
Prentice Hall Inc. 1995,
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Subject Title
Subject Ref. No.

Course Objective

Pre Requisite

Unit=1

Unit - 11
Unit - 11
Unit - IV
Unit—V

Text Books

NMManagerial Beonomics

NANBADS No. of Credits ! 4
No. of Periods / Week : -
Assignments / Sessionals 20
Semester xamination : 80

The objective of the course is to acquaint the students with concepts and
technologies needed in economics and to enable them to apply this knowledge
in business decision making at firm level,

Basic understanding of concepts, theories of economics,

Introduction:
I Basic concepts and Principles
B Theory of firm

Theorvof Demand:
' Demand and supply analysis
Consumer preference and choice

e of Jdemand

T esimsoqumad < o s
.)L [an i e B 2 =t

Theor ofProductionandCost:
Piodian )

i, ok
MarketStructure:

I ertect Competition

i Monopols

iii. Oligopols
Macro-Economic Aspects:

1. National Income

ii. Money Supply and Inflation

iii. Business cyeles

. M Adhikari. Business Feonomics. Excel Books New Delhi 2000

Baumol . W I Eeonomics Theory and Operation Analvsis 3 Ed New

Delhi. Prentice Hall Ine, 1996

3 Chopra O P Managerial Ecanonries New Delthi. Tata MeGraw THills
[O8S

I Geetika . Ghosh, and ChaudhariPurba Rox, Vanagerial Feonomics Tata
MeCGraw THlls

5. MithamiMeancagerial Economies
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Subject Title
Subject Ref. No.

Course Objective

Unit -1
Unit - 11
Unit — 111
Unit - IV
Lnit=V¥

Text Books

Environment Management

NMANB404 No. of Credits ; 4
No. of Periods / Week 2 4
Assignments / Sessionals 20
Semester Fxamination : 80

UNs Resolution for 2010 & the World Millennium Goals have Environment &
Sustainable Development as the core objective. The course is designed to make
the budding managers sensitized to Environment along with developing an
understanding of inclusive & sustainable growth: thereby creating Managers
that cater to the societal demands alone with the orvanizational priorities.
Favironment Management: Fundamentals-Sustainable Development. Natural
Capitalism. Implications o human population growth. Limits 10 growth.
Envitonment and Business Schools

Eneroy Management: Fundamentals-Fossil Fuels use. Nuclear — Wind - Tydro
Inergy. Bio-fuel. Agro-ccology: Ecosystem Coneepts: Basic Concepts and
their application in Business. Industrial Leology and Recyeling Industry .
Environment Management System: EMS Standards, 1SO 19011 & [SO 14000
Series, Bharat Stage - Il & Furo 11 Leo-Management & Audit Scheme.
Clearance/Permissions for establishing industry.

Environmental Management and  Valuation:  Environmental - Accounting.
Ficonomics. Linvironmental Taxes Shifts, Green Funding, Green Banking:
Lnvironment  Ethics:  Environmental Planning, Lnvironmental Health &
Protection: GATT WTO Provisions: Environmental Laws: Acts. Patents.
IPRS. Role of NGO'S. PIL

Pollution and Waste Manpagement- o Water Land Pollution. Frade m W astes:

Water. Forest & Brodinersity NManagement: Water Resources. Dams an

I therr
['rade:
Approaches o corporate Fthics: Bio-cthics. Global-warming. Quito Protocol.
Carbon Credit,

role: forest products and Trade. Role of Biodiversity inInternational

1. Uberoi. Nk Environmental Management. xcel Books. A-45. Naraina
Pahse-1. New Delhi. 2000,

2. Pandey, G.N.; Environmental VManagement. Vikas Publishing House New
Delhi, 1997,
3. Gupta, N. Dass: Lnvironmental Accounting, Wheeler Publishing 19, K.G.

Marg, New Delhi, 1997,

4. Mahanty, S.K. Environment & Pollution Law Manual, Universal Law
Publishing, G.'I. Karnal Road. New Delhi. 1996.

5. Harley, Nick: Envirommental Fconomics. MacMillan India Ltd.. Ansar
Road. New Delhi, 1997,

6. Kolstad. Charles D.: Enmvironmenial Feononmies. Oxford University Press.
2000,

7. Nieel Toran. © Eoviconment  Waste  Manavement;  An o Buropean
Perspective. John Wiley & Sons. 1996,

22




Subject Title
Subject Ref. No.

Course Objective

Pre Requisite

Unit—1

Unit - I1
Unit — I1I
Unit -1V
Unit=V

[ext Books

Research Methodology

NMANBAOS No. of Credits : 4
No. of Periods / Week l
Assignments / Sessionals @ 20
Semester Fxamination : 80

Lo equip the students with the basic understanding ol the research methodolo
and Lo provide an

nsight into the application of madern analytical wols a
techniques for the purpose of management decision making.

NA.

Nature and Scope of Research Methodology: Research Problem identification:

Types of Problems; Problem solving process; Problem  Formulation and

Statement of Research Objectives; Research Applications.

Research process; Research designs-exploratory, descriptive & experimental

research designs

Methods  of Data  Collection - Observational and - Survey  methods:

Questionnaire  Design:  Attitude  measurement  Techniques:  Motivational

Research Techniques; Administration of Surveys:

Sample Design: Selecting an Appropriate Statistical Techniquer Field Work

and Tabulation of Data:

\nalvsis of Data-: Use of SPSS and other Statistical Software Packages: Advanc
Fechnigues Tor Data Analyvsis - ANOVAL Discriminant Analysis, Factor Analys
Conjoint Analvsis, Nulidimensional  Scahing  and - Clustering Metho
Oreanization structure of research: Rescarch Proposal: Purpose and 1y pes

Rescarch Proposal.

1. Research methodelogy methods & techniques by C.R. kothan

2. Statistical methods: Dr.S.P. Gupta-sultan Chand & sons New Delhi,
3. Research methodology by gupta

4. Research methodology in social science by Giridhar

5. Management Research Methodology by KN, Krishnaswamy.

Appalyersivakumar and M. Mathirajan.

6. Management Research by Andrews, .M. and S.B. WitheySocial Indicators of
Well Being. Plenum Press. NY. Bennet. Roger

7. Survey Methods by Fowler. Flovd .

8. Lixploring Research by Salkind. Neil J..
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subject Title
Subject Ref. No.

Course Objective

Unit-1
Lnit - II
Unit =111

Unit—V

Text Books

Additional
Reference Books

S ocounting or Managers

MANBLOO No. of Credits : 4
No. of Periods / Week ) 4
Assignments / Sessionals 20
Semester Examination : 80

The basic purpose of this course is to develop an insight of postulates.
principles and techniques of accounting and utilization of® financial and
accounting information for planning. decision making and control

Financial Accounting  Coneepts, Importance and Scope. Generally Accepted
Accounting Principles of Double Entry System ol Book-Keeping, ledger
Posting. Preparation of Trial Balance sheet. Preparation ol Final Accounts with
simple Adjustments
Management  Accounting Meaning.  Aims. Objectives. Functions.
Advantages and Limitations ol Management Accounting Difference between
Management Accounting and Financial Accounting: Financial Analysis Fund
Flow and Cash Flow Statements

Cost Accounting: - Meaning. Concept. Relationship Between Cost Accounting
and Financial Accounting. Cost Elements - Material Labour and Overheads.
Preparation of Cost Sheet

Budgeting: - Meaning. Concept. Types of Budgets- Functional, Master; Iixed
and Flexible Budget; Budget Control -Performance Budgeting, Zero-Base
R”dfff‘“”f Relevant ('(W,Tiﬂfj and Costine for Decision Makine

Marginal Costing, Absorption Costine and Breakeven Analvsis. Standards
Costing and Variance Analvsis ‘

Financial Accounting  Concepts. Importance and Scope. Generally Aceey
Accounting Principles of Double Entry Svstem ol Book-Keeping, [+
Posting. Preparation of Trial Balance sheet. Preparation of Final Accounis
simple Adjustiments

1y Advanced Accountancy by Shuklo and Grewal,
2y Advanced Financial Accounting” by R .Gupta
) Advanced Accounting” by Jain and Naranmg

4y *Advanced Accounting” by Khan and lain.

5) *Advanced Accountancy” byS.N.Maheswari,




Subject Title
Subject Ref. No.

Course Objective

Pre Regquisite

Lnit=1

Lnit—11
Unit - III
Unit-1V
Lnit-V

Text Books

fitional
Reference Books

Skill Development

NMANBAOT No. of Credits g 4
No. of Periods / Week 4
Assignments / Sessionals 20
Semester Kxamination : 80

The course is designed to instill in students the ethies. etiguettes & confidence
of a Manager. The course complements the other Managerial Subjects o
enhance the personality of a student’s holistically,

I'he students are supposed to come along with the mental & physical prepare o
streteh themselves inorder to condition themselves.

Fundamentals & Elements of  Performance KSA:D  Knowledee
Enhancement ToolsSkill Practice Toal, Positive Attitude Development ool
Attitude for Performance: Optimistic Attitude Development Programme
Mind Management Tools & Technigues. Activity

Managerial Skills:  Analysis for Creative Problem-solving &  Decision-
making; l.eadership; Team-work

Communication: Written Communication - Formal Letters, Report Writing,
Memo Drafting, Note Writing, Technical Writing etc,

Oral Communication: Oral Presentations. Extempore, Speech Drafting. Body
lLanguage & other tools.

Skill Assessment & Self-Management Tools

Assessment of Skills - Action Plan for Holistic Development
Self-Management — Time Management. Stress Management & other Lifestyle
lechniques

b Bowman  Jogl Pooand Pranchaw Bernadme P Business

Commmicationstorm Proce sy o Produer 1987 Dievden Press. Chicago,

Hatch Richard. Ceomminicadion in Business 1977 Science Research

Association. Chicago,

3. Murphy. dlerta A and  Peck. Charrles 1 Lffective  Business
Communication. 2" 1.d. 1976, Tata McGraw 1ill, New Delhi.

4. Pearce C. Glenn ete. Business Communications:  Principles  and
Applications. 2™ ed. 1988. John Wiley. New York.

5. Trecce, Maira. Successful Business Communications 3" ed. 1987 Allvn
and Bacon Boston.

[. 50 Companies that Changed the World — Howard Rothman
2. The Alehemist -~ Paulo Coelho

3. Think & Grow Rich - Napolean Hill

4. The Monk who Sold Fis Ferrart - Robin Sharma

5. The Greatness Guide  Robin Sharma

6. Ihinking Big - Jim Colling
7. Fat that Frog Brian Tracy



Second Semester

Duration
of Kxam
in hours

sz SJabgect Title No. of
T endit Hours /
Week
SEANE- Corooiaie ) i
sl Sovermance & 4
LA NB- :-;:imizatioﬁ N 4 N
&ie Techniques
V{ANB-  Human Potential | R
410 Management
MANB- Financial | 7 74 i
411 | Management
NMANB- | Marketing :
412 I Management
MANB- | Production &
413 ' Operations 4
| Management
MANB- [ Business ) ,
414 I I.epislation | : \
MANB- | International
415 - Business 4
' Environment
:i;\ B- Project 4
Total - - l

12

" Marks for | Total
Marks

LA. | Exam |
20 80 100
20 80 100
20 80 100
20 80 100
20 80 100
20 80 100

| 20 20 100

\ I 1
20 80 100
100 - 100

260 | 640 |

Credits

00 | 36



Subject Title
Subject Ref. No.

Course Objective

Pre Requisite

Unit -1
Unit — 11
Unit — 111
Lnit -1V
Lnit—-V
Text Books
Additional

Reference Books

Corporate Governance & [ithics

NANBA40R No. of Credits 1 4
No. of Periods / Week g 4
Assignments / Sessionals 2}
Semester Fxamination : 80)

The subject aims at sensitizing the budding Managers to the significance of
Values -+ Morals & EFthics in Organizational & Business parlance: thereby
conditioning them to a value-based Managerial life-style.

The students are expected to come prepared with the basic conceptualization &
searching through the web / reference books for cases & instances of value-
based Organizational Functioning

Fundamentals & Conceptualization:Morals - [ithics Values, Indian
Heritage of Ethics, Fundamental principles of [ithies-Valuesin Business, Model
of management in the Indian Socio-Political Environment, Need for values in
Gilobal change. Values for manager & Work Ethos. Holistic Approach for
Managers in Decision Making. Indian Leaders on Business Fthics.

Corporate  Governance:An overview. Concepl. Significance in Indian
Context. Issues in Corporate Governance. Historical Perspective of Corporate
Governance.

Practice of Corporate Governance: Practice ol Corporate Governance.
Corparate  Governance  Mechanisms.  Indian - Model ol Governance.
Characteristics of Good Corporate Governance. Recommendation of Indian
Committees. Agents and Institutions in Corporate Governance: Sharcholders,
investors. other stakeholders. Board of Directors. Auditors and Banks.
Legislative & Regulatory Framework:Lacilitators and  RKegulatons
Corporate Governance: SEBL, Government and Role of Public policies;
liducation  System Ancient & Modern, Indian Lthos & Management
[ducation; Indian & Global I.caders on Business Lithies.

Societal Aspect of Ethics & Corporate Governance:Corporate  Social
Responsibility & corporate Governance,  Corporate  Global  Citizenship.
Corporate Governance in Indian Scenario: Indian Heritage in Production and
Consumption: Indian Insights into TOM. Stress in Business Management,

I Chakraborty . SCOK 0 Fowndation of Managerial swork-Conirihution from

Indicn Thousghe. imalaya Publishing House Delhi 1998,

BiswanathGhose. Indian Fthos & Values. Vikas Pablishing. 2008,

C.V.Baxi. Corporate Governance. Lxceel Books, 2007,

ALC. Fernando. Corporate Governance. Pearson ducation. 1™ Edition.

Mishra “Business thics™. Tata McGraw Hill

I. S.A. Sherlekar, Global Dharimic Management. Himalaya Publication
House, 2™ Ldition 2005.

2. CVS Murthy, Business Ethics, Himalaya Publishing House, 2006

3. N.M. Khandelwal, Indian Fthnos & values for Manager, Himalaya

SRS o (55
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Subject Title
Subject Ref. No.

Course Objective

Pre Requisite

Unit -1
Unit-11
Unit =11
Unit =1V
Unit =V
Text Books
Additional

Reference Books

Optimization Techniques

MANB409 No. of Credits ; 4
No. of Periods / Week J 4
Assignments / Sessionals 20
Semester Kxamination i 80

The objective of the course is to develop in understanding a basic optimization
chnigues and their role in Managerial Decision Making.
rudents are required to revise knowledge of statistical methods.

Sios of Operation Research. Applications in Managerial decision making.

¢ Procramming. Basic Coneepts and methads of solution.

ransportation models, replacement theory.

L.ocame theors and simulation.
on theors, imventony management techniques. project management by
ERT CPM.

. Taha. H A Operations Research- An Introduction, New york, Me-
Miillan. 1989

2. Narag A S. Linear Programming and Decision Making, New Delhi,
Sultan Chand. 1993,
3. Sharma S D. Operation’s Research. KedarNath and Ram Nath and Co..

Meerut, 2000
|. KantiSwarup Gupta. P. K. Manmohan. Operations Regearch. Sultan
Chand and Sons Ldu. Publishiers. New Deihi 2000
2. Gupta. Prem Kumar and Hira. DS Operations Rescarchi, Ne

Chand and Co Lid 2000
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Subject Title
Subject Ref. No.

Course Objective

Pre Requisite

Unit—1I

Unit — 11
Unit— 11
Unit—1V
Unit-V

Text Books

Additional
Reference Books

Human Potential Management

MANB410 No. of Credits ; 4
No. of Periods / Week : 4
Assignments / Sessionals 20
Semester Examination i 80

In a complex world of industry and business organizational efTiciency is largels
dependent on the contribution made by the members ol the organization. The
Objectives of this course is o sensitize students 1o the various facets of
managing people and o create an understanding ol the policies and practices of
human resource management..

The Students are enshrined with the responsibility of referring the requisite
articles. books. cases as suggested by the course faculty. lrurthermore, the
students are supposed to refer additional content for developing  better
understanding of the concepts & techniques.

Conceptualization &  Fundamentals:Management in a Changing
Environment: Corporate Objectives and Human Potential Management; HRM
Architecture & its linkage with Organizational Vision. Concepts of Human
Potential Nanagement,

Human Resource Planning:Headcount Forecast, Job Analysis and Role
Description: Methods of Manpower Search: Altracting and Selecting Human
Resources: Mapping of Core Competency with Organizational Vision. Career
and Succession Planning: Induction and Socialization Techniques.

Manpower Training and Development: Frainme Need  ldentification
Assessment. Training Process, Iyaluation of Training FlTectiveness.
Pertormance Apprasal & Powenual Favaivaiion on baiaton o Woage
Determination | echmiques. Internal Job Profifing (1P HR Dashboard. HR &
Technology — HRIS, Data Management Systems. Internet-aided Recruitment
Systems.

Employee  Retention:bmployee  Engagement Strategies,  Grievance
Management; Fmployee Empowerment, Exit Interviews.limployee Welfare;
Industrial Relations & Trade Unions: Dispute Resolution.

1. Dessler, Gary Human Resource Management, Prentice 1Hall
2. Aswathappa K. [uman Resources and Personnel  Management Tala

MeceGraw Hill New Delhi. 1997,
Awasthapa “Tluman Resource Management™. Tata MeGraw Hill.
I De Cenzo. DA & Robbins S P Human Resource Management. 5™ ed.. New
York. John Wiley. 1994,
2. Guy. V Mauock . The New Dreraational Manager. London. Kogan Page.
3. Holloway. J ed. Performance Measurement and Fyaluation. NDelhi. Sage.
4. Monappa. A &Saivadain M. Personnel Management 2™ ed, NDelhi. TMH.
5. Stone Lloyed and Leslic W. Rue. Human  Resowrce and  Personnel
Maneagement Richard D, Irwin, [linois 1984,
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Subject Title
Subject Ref. No.

Course Objective

Pre Requisite

Unit -1
Unit - I1
Unit — 111
Unit - TV
Unit—V
Text Books
Additional

Reference Books

[Financial Management

MANB41 | No. of Credits : 4
No. of Periods / Week : 4
Assignments / Sessionals 20
Semester Examination 3 80

The purpose of this course is in creating awareness and understanding of three
core arcas of Financial Management- Investment Decisions, Financing
Decisions and Dividend Decisions

Elementary Understanding of concepts related to Finance.

Foundations of Finance:

Overview, Time value o money and Valuation of Bonds and Shares

Analysis and Control:

Cash flow statement. linancial Statement Analysis. Cost-Volume-Profit
Analvsis. Budgeting and Profitability.

L.ong Term Investment Decision:

Capital Budgeting. Cost of Capital. and Risk Analysis.

Current Asset Management:

Working Capital  Management.  Management ol Cash. Receivables  and
Inventory, Working Capital Financing.

Leverage Decisions, Capital Structure Decisions, Long-term Financing and
Dividend Policies and Its Determinants

. FinancialManagement- Khan and Jain Sixth Ed- Tata McGraw Hill.

Y inancialMeanaoement-Prasanna Chandra Seventh T'd Tata MeGraw
Hill.
3. FinancialManagement- Principles and Practice--( Sudarshana Reddy.

Himalaya Publications
4. FinancialManagemen- R. M Shrivastavllimalaya Publications
5. Financial Management-1 M Pandey, Vikas Publications 10" [d
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Subject Title
Subject Ref. No.

Course Objective

Pre Requisite

Unit -1

Unit—11I
Unit — 11
Unit —- IV
Unit -V

Text Books

Additional
Reference Books

Marketing Management

MANB412 No. of Credits : 4
No. of Periods / Week g 4
Assignments / Sessionals 20
Semester F'xamination : 80

The purpose of this course is to develop and understanding of the underlying
concepts. strategies and issues involved in the marketing of products and
services.
The student should have basic know ledge of Management.
Nature and scope of marketing. corporate orientations towards the marketplace,
The marketing environment and Lnvironment scanning. Integrating Marketing
with other functions. Marketing information sy stem and Marketing rescarch.
Understanding  consumer  and  Industrial - markets.  Market segmentation.
Targeting and positioning: Product decisions-product mix. product life cyele.
new product development, branding and packaging decisions.
Pricing  methods and  strategics, Promotion decisions-promotion  mix.
advertising, sales promotion. publicity and personal selling;
Channel management-selection co-operation and conflict management, vertical
marketing implementation and systems, Organizing  and implementing
marketing in the organization; Lvaluation and control of marketing efforts:
New issues in marketing-Globalization Consumerism, Green marketing,
Internet Marketing. Rural Marketing - Rural Marketing Linvironment &
Strategy.
Customer Relationship Manacement Components of CRM Measnrino
Customer Satisfaction.
Marketing ol Services Growth ol Services in - india. social networking.
Bluetooth marketing and
Retarling - Nature & Scope.

L Kotler.  Philip.  Marketing — Management. — Analysis, Planning.

Implementation and Control. New Delhi. Prentice Hall of India.
2. Ramaswamy, V S and Namakumari, S. Marketing Menecgement :
Planning Control, New Delhi. Macmillan.,

L. Enis, B M Marketing Classics: A Selection of nfluential Articles. New
York, McGraw [ill.

2. Station William, 1. Fundamentals of Marketing. New York. MeGraw

Hill.

Nelamegham, S. Marketing In India: Cases and Readings. New Delhi.

Vikas.

Shah “Advertising and Promotion™. Tata McGraw Hill.

Lo
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Subjeet Title
Subject Ref. No.

Course Objective

Pre Requisite

Unit—1
Unit =11
Unit — II1
Unit IV
Cnit=V
Text Books
Additional

Reference Books

Subject Title

Production and Operations Management

MANB4AL3 No. of Credits : 4
No. of Periods / Week ; 4
Assignments / Sessionals 20
Semester Examination : 80

The Course is desiened 1o acquaint the students with decision making in:
Planning. scheduling and control of Production and Operation function in both
manufacturing and services: Productivity improvement in operations through
layout engineering and quality management ete.; [afTective and efficient flow.
replenishment and control of material with reference to both manufacturing and
services organizations.

NA

Nature and Scope of Production and Operations Management; Types of
Manufacturing Systems & layouts; Layout Planning and Analysis; Make-or-
Buy Analysis

Facility Location; factors influencing facility location; Capacity Planning:
Types of capacity:

Materials Management Overview of Materials Management. Materials
planning. Budgeting. Inventory control. JIT. MRP. Purehase Mot - Stores Mot
Vendor Fvaluation:

Materials Handling- Principles:lquipments: 3-5. Kaizen: Kanban: Poka-Yaoke:
Fovota Production Systems: Line Balancing-Problems:

Scheduling: Production Planning and Control-In Mass Production-In Batch/
levkh (Oheedey N"V*\mll"!('rvll‘;!wij'

Work Desian- Wark study. merhod study work measurement- work samplinge
Quality Management System- Quality Assurance- statistical process control -
acceptance sampling; TQM-150 9000;

Maintenance Mgt concepts- Maintenance Mgt; Work environment; Safety
management;

I. Production and operations Management by KaniskaBedi

2. Production and operations Management by K. Ashwathappa and K.
ShridharaBhat

3. Operations Management by 1. BulTa

4. Production and Operations Management 6" ed.. by Adam. I F& Ebert. RJ.:

I, Manufacturing Organisation and Management by Amrine Harold 1.

3 Purchasing and Materials Management. By Dobler. Donald W and [.ec.
[Lamar.

3. Operations Management: Design. Planning and Control for Manufacturing

& Services by Dilworth. James .
4. Production/Operations Management by Moore. G and Hendrick, T E.
5. Production and QOperation Management by Chary.
6. Purchasing and Materials Management by K.C. Jain and L. leetPatidar
7. Operations Management and Control by Dr. Biswajit Banerjee

Business Legislation



Subject Ref. No.

Course Objective

Pre Requisite

Unit -1
Unit - II
Unit ~ 111
Unit -1V

[ B b 9
Text Books
Additional

Reference Books

MANBA No. of Credits 3 4
No. of Periods / Week ; 4
Assignments / Sessionals 20
Semester Fxamination : 80

The Course bears the onus of developing technical insights in students about
the legislative framework of Indian Business Scene,

The students are required to refer Bare Acts, Law Codes & Supreme Court
Precedents on the topics to be diseussed in the lecture beforchand.

The Indian Contract Act, 1872 (Section 1 - 100)

Fundamentals & Conceptualization. Essentials of a Valid Contract. Void-
Voidable Contracts. Performance & Breach of Contracts. Remedies on Breach
of Contract & Quasi Contracts.

The Company Act, 1956

Concept. Nawre &  Types ol Companies.  Formation  of - Company.
Memorandum of Associalion & Articles o Association. Prospectus. Allotiment
of Shares. Director & its Qualilications. Shares & Share Capital. Membership.
Borrowing Powers. Management & Meetings, Winding-up of a Company.

The Sale of Goods Act, 1930

Coneept, Definitions, Solemnization of a Sale of Goods Contract, Paid &
Unpaid Seller, Rights of an Unpaid Scller, Remedies on breach of Contract.,
The Negotiable Instruments Act, 1881

Types & Nature of Instruments, Negotiation & Assignment, Holder-in-due

Course, Dishanor & Discharge of Negotiable Instruments. Arbitration.
2 (n

1er Protection Act

hnnlaooy Aect & (vher T aws
anoiogy ACH & LYVIUP L.aws

Bare Acts & Code 13ooks

Supreme Court Journals. Supreme Court Reports & other Reference Journals




Subject Title
Subject Ref. No.

Course Objective

Pre Requisite

Unit-1

Unit —1II

Unit — 1T

Unit — IV

Unit—V

Text Books

Additional
Reference Books

International Business Lnvironment

MANBAS No. of Credits g 4
No. of Periods / Week 3 4
Assignments / Sessionals 20
Semester xamination : 80

The objective of the course is to provide the student with a background of
various environment factors that have major repercussions on business and
sharpen their mind to watch and update the changes that oceur constantdy in this
sphere.

NA

Meaning. nature, scope of Business Environment, Macro economic policies in
India, Industrial policies of past 1991,

Structure of Industries - Major industries - Electronics, Automobiles, Textiles,
Development of private sector, MNC’s in India. WTO and India, SWOT
analysis of Indian Eeonomy.

International business — an overview of international business, International
business environment - Feonomic, Socio - cultural, Political, Natural
environment, Theories of International business. Globalization - Meaning,
Concept and scope, FI & Globalization.

Regional Economic Integration. Global monetary system. Foreign exchange
market. Global capital market.

Strategies ol International Business. modes of entering International business.
WTO. Tarifl and non tariff barriers. International Marketing. Global HIRM.
Global Production. CSR,

Franers Cheruntlam: Busmess baviconment: fextand Cases. | /e Himalasa.
2007.

- K.Aswathappa, Essentials of Business Environment, 9/¢ Himalaya, 2007.

- P. Subbarao : International Business. IHimalaya Publishing.

- Charles Hill, International Business - Tata Mc. Graw Hill,
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Third Semester- Group C - Human Resource Management

| No.of

Hours/
Week

Subject Subject Title
Code
MANB-  Management of
521H Industrial Relations
MANB- Human Resource |
522H planning and
- Development
MANB- | Training & |
523H | Development
"MANB- | Performance
524H Management
Systems
| MANB- | HRD - Strategics & |
525 H Systems
MANB- | Cross Culture & |
' 526 H | Global HRM
e

Duration
of kxam
in hours

15

Marks for

20 80
20 80
20 78(]
20 80
20 80
20 80 _

Total
Marks

100
100
100
100
100

100

i redits




Subject Title

Subject Code No.

Objective :-

Course contents :

Unit | -

Unit 1I-

Unit 11l -

Unit IV ~-

Unit V-~

Suggested
Readings:

MANAGEMENT OF INDUSTRIAL RELATIONS

MANB-521 H Credits : 4
Lectures/ Week d 4
Assignments / Sessionals 20 Marks
Semester Examination 80 Marks

Critical understanding of the concept of Industrial Relations and its effects on organization.

Introduction To IR : Objectives, Function of IR, IR and Emerging Socio-economic Scenario, Legal
Framework of IR.

Discipline & Grievance Management; Negotiation and Collective Settlement; Participative
Management & Co-ownership; Productive Bargaining and Gain Sharing; Employee Empowerment.

Concept of Trade Union : Role & Iuture of Trade Union, Objectives & Function of Trade Union,
Types of Union Structure, The Maharashtra Recognition of Trade Unions & Prevention of Unfair
Labour Practices Act, 1971.

The Industrial Dispute Act, 1947 : Definations of Industry, Workman and Industrial Dispute;
Authorities under the Act, Procedure, Powers and Duties of Authorities; Strikes and Lock outs, Lay-
off and Retrenchment; Special Provisions relating to Lay off, Retrenchment and Clousure in certain
establishments.

The Industrial Employment Act, 1946; Workmen's Compensation Act, 1923; Laws Related to
Employees State Insurance, Provident Fund And Gratuity.

1. John A Fossum, Labour Relations, McGraw I1ill, 10" Edition 2009.
2. John Budd. Labour Relations, McGraw Hill, 2" Ldition 2008,

3. M. Arora, Industrial Relations, Excel Books, 2007.

“F, o, I .JIHE:‘,!I1 HIUUSLE el J\Cii‘ll\lllh

ALl L DD, CULHSHCES, | LU 2UUo.

Chaiva R R ] auw and P Arirn AfF Danartmontal Encriny i Privata and Poblicn S¢
Ghaiye, U . Law and [rocedure Of Leparimental w=nquiry i —rvate andg ~uic ol

Lucknow, Eastern Law Company, 1994, .

6. Malhotra, O P. The Law of Industrial Disputes. Vol. | and |l Bombay, N.M. Tripathi, 1985,

7. Malik, P |.. Handbook of Industrial Law. Lucknow, Eastern Book, 1995,

8. Saini, Debi S. Labour Judiciary, Adjudication and Industrial Justice. New Delhi, Oxford 1¢

9. Saini, Debi S. Redressal of Labour Grievances, Claims and Disputes. New Delhi, Oxfc
IBH, 1994,

10. Seth, D D. Industrial Dispute Acl, 1947. Vol. 1 & Il Bombay, N. M. Tripathi 1995,

11. Srivastava S.C. Industrial Relations and Labour Law. New Delhi, Vikas, 1994.
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Subject Title
Subject Code No.

HUMAN RESOURCE PLANNING AND DEVELOPMENT

MANB-522 H Credits : 4
L.ectures/ Week : 4
Assignments / Sessionals : 20 Marks
Semester Examination . 80 Marks

" Course Objectives:

To equip the students with the basic understanding of the Human Resource
' Planningand to provide an insight into the application off luman Resource
\ Forecasting toolsand techniques for the purpose of management

| decisionMaking.

Pre-requisites:

Basics of [Human Resource Pldnnmg, & Role of human resource pldnmng3 in

Unit-1

Unit-II

Unit-111
“UnitIV

Unit-V

Text Books:

Human resource Management.

Orgamsau(mdi Human Resource Planmng, Mn,anmg, lmpontance and Benefits
of HRP, Influence of strategic management on HRP, Factor affecting HRP,
Process of HRP

Stock Taking, Models and Techniques of Manpowel ‘Demand and Supply
Forecasting; Behavioural Factors in Human Resource Planning - Wastage
Analysis;

Rutnpgon Rudcpl()ymcnt and Exit S{rat%lcs B

I Suau,bn,s HRD in Strat%m ()lbammlmns -
Career Mdndg,t,mml and Career Planning; Performance Pldnnmg, Potentials

| Appraisal and Carcer Development;

6. Human Resource Information Syst(,m Human Resource Valuation and

| Accounting.Macro level Manpower Planning and Labour market Analysis,

| Case Studies.

1. Dr. 1..M Prasad, Human Resource Management, Sultan Chand & sons, 2ad l
Iidition Reprint 2009,

2. Dr. P.C. Tripathi, Iluman Resource Development, Sultan Chand & Sons S
renised Lidition Reprint 2009,

3. Dr. C.3. Gupta, Human Resource Management, Sultan chand&son’s, 2009,
4. 1. John Bernardin, Florida Atlantic, U-boca Raton, Human Resource
Management, McGraw Hill, 2001.

5. George Dreher Indian a university Bloomington & Thomas W Doughherty
university of Missouri Columbia, Human resource strategy Achavioral
perspective for the general manager, McGraw Hill companies, 2001.

6. Dipak Kumar Bhattacharyya. Human Resource Planning, Excel Books, 2007.

7. BiswanathGhosh, Tluman Resources development & Management, Vikas,
12008

2.1




Subject Title

Subject Code No.

Objective :-

Course contents :

Unit | -

Unit II-

Unit Il —

Unit IV -

Unit V-
Suggested
Readings:

TRAINING AND DEVELOPMENT

MANB-523 H Credits ; 4
I.ectures/ Week 3 4
Assignments / Sessionals 20 Marks
Semester Examination 80 Marks

Critical understanding of the concept of Training & Development and its effects on
organization to increase the efficiency and effectiveness of its workforce in view to
increase the quality output ot organization.

Introduction To Training & Development Concept: Defination, Importance,
Objective & Need for Training;

Concept of Training Need Assessment: Methods of Needs Assessment, Needs
Assessment Process

Designing & lmplementing A Training Program Trainer Identification,
Training Methodologics & their impact on training cffectiveness, Designing A
Training Module/Process, ‘Training Aids, Budgeting of Training, Management
Development Program, Role & Skills of Liffective Trainer.

Evaluation of Training Program : Concept & Need for Training Livaluation,

Measuring Training Iffectiveness & Impact,Kirkpatrik Model of Evaluation, CIRO

Model. Cost-Benefit Analysis, ROI of Training, Learning : Principles of Learning,

Theories of Learning (Reinforcement Theory, Social Learning Theory), Andragogy,

Resistance to Training.

Use of Technology in Training : CBT, Multimedia Training, F-Learning,

I. Raymond A Noe, E-mployee Training & Development, McGraw Hill, 4" Fudition
2009.

2. R.K. Shau, Training for Development, xcel Books, 2007.

3. Dr. B. Ratan Reddy, Effective Human Resource Training & Development
Strategy, Himalaya Publishing, 1™ Ldition 2008.

4. P.l.Rao, Training & Development, Excel Books, 1° Edition 2008.

5. Munish Vohra, Management Training & Development, Anmol Publication, 1*
Edition 2006.
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Subjet Title
Subject Code No.

PERFORMANCE MANAGEMENT SYSTEMS

MANB-524 H Credits : 4
Lectures/ Week - 4
Assignments / Sessionals  : 20 Marks
Semester Examination ;80 Marks

' Course Objectives:

To equip the students with the basic understanding of the Performance
Management Systems and to provide an insight into the application ofmodern

| assessment tools and techniques for the purpose of management decisionmaking,

Pre-requisites:

Unit-1

Unitll

| B
| Unit-IT1

Text Books:

Basics of Performance Appraisals and its importance.

Management System, purposcs of Performance Management and its cycle,
Performance Management process - Performance Planning, Performance
Development & performance Appraisal,

Strategies to improve performance, Individual and Manager’s responsibilities in
Performance Management.

Performance Planning- Key performance Areas, Performanccexpectations,
performance dimensions, Performance Standards, Standard setting, & performance
goals.

Performance Appraisal-Delinition, Objectives, Uses & Benefits of Performance
Appraisal, Process of Performance Appraisal.

Planning the Appraisal, Requisites of an Ltfective Appraisal System, Components
of Performance Appraisal.

| L ypes &dvictnods ol PetlotmanceAppraisal = Lradibonal and ivioder i,

Mandgomem hy”(r)b_jccti\'f'csi, 360 [)égreéi A Debate, SelF—Khr’)mis’al/VAsrséss;‘n'érvlf
Why Performance Appraisal fails-1alo Effect,Performance Feedback,

Coaching- Objectives, conditions for effective coaching, Process.
Counseling- Purposes, Steps and effective counseling.

Pay for Performance,Potential Appraisal, Assessment Center. Case studies
I. R.K. Sahu, Performance Management system, [ixcel Books, 2007, /
2. T.V. Kao, Appraising& Developing Managerial Performance, Iixcel Books,
2007.

3. G.K.Suri, C.S. VenkataRatnam, N.K. Gupta, Performance Measurement and
Management, lixcel Book, 2007.

4. Sarma A.M., Performanc Management systems, IHimalaya Publication House,
2008,

5. Kandula, Performance Management, straltgies, interventions, Drivers, Printice
Hall of

India, 2007.

6. Cardy, Performance Management concepts skills & exercise, printice Hall of

| India2007.
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Subjezi Title

Subject Code No.

HRD-STRATEGIES & SYSTEMS

MANB-325 H Credits : 4
Lectures/ Week ; 4
Assignments / Sessionals @ 20 Marks
Semester Examination : 80 Marks

| Course
Objectives

“With the fierce competition amongst “industries; the essence of strateglc'
excellence lies in able — capable Workforce. This has led to the role of HR
Managers turning to Strategic Partners.

The subject aims at arming students to align HR Department's Functioning
with the Strategic Goals of the Organizations

Pre-requisite

articles, books, cases as suggested by the course faculty. Furthermore, the
students are supposed to refer additional content for developing better
understanding of the concepts & techniques.

‘5 Unit = |

Unit -1l

“Unit — I
(Umiw

- Unit - v

i

| Text Books
| Additional |

AConceptuallzatlon & Fundamentals:

| References |

Strategy, Types of Strategies, HRM Architecture. Articulation of HR
Functional Objectives with Organizational Vision& Goals, Ulrich’'s Theory on
HR Functions, Role of HR Managers as Strategic Partner & Employee
Champion, Design HRD Strategies, Factors influencing HRD in India, WTQO -
ILO & Labour Standards

Tools of HRD Strategies:
Human Sigma, Balanced Scorecard, Quantification of HR Value,
Competency Mapping & HRIS.

Strategic HR Selection& Development

C*.JCQ’; HR Sourcing Online recruitment F mnh\mn referrale Recruitment

process outsourcing, and hunting, Exer! tive aducation Flexi timing
Quality of work life, Work - life baiance, Employee empowerment, Employee '
involvement, Autonomous work teams

Creating a learning organization, Competency mapping,  Multi-
Skilling,Succession planning, Cross cultural training

Performance Appraisal & Potential Evaluation:

Defining Key Result Areas (KRA), Result-based Performance Pay, Merit
based promotions; Theories on Wages, Executive Compensation.
Downsizing, Voluntary retirement schemes (VRS),HR outsourcing, Early

| Retirement Plans, Project based employment

Human Aspects of Strategic Management:

Behavioral issues in strategy implementation, Matching culture with strategy,
Human side of mergers & acquisitions, Leadership, Employee morale.

| Global HR Strategies

Strategic HRM — Jeffery Mello, Thompson publlcanon New Delhi
Strategic HRM — Charles Greer, Pearson education Asia, New Delhi

~ Strategic HRM - Michael Armstrong, Kogan page, 7London _
Strategic HRM - Agarwal Oxford university press, New Delhi

me@Ne
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I*'V'

Subject Title
Subject Code No.

CROSS CULTURE & GLBAL HUMAN RESOURCE MANAGFMENT

MANB-526 H Credits : 4
Lectures/ Week § 4
Assignments / Sessionals  : 20 Marks
Semester Examination 80 Marks

Course
Objectives

Pre-requisite

of Goods, Services, Stock & now Humans; & hence the need to study International
Human Resource Management.

The subject aims to expose & articulate the budding HR Managers, with the concept
of Country Cultures, influence on Organizational functioning; thereby arming them to
with the skills of International Employee Selection, Engagement & Retention
| Program.

The Students are expected to study various National Cultures; & study their
influence on the Organizational Functioning, Expatriate Management & HR
Strategies. The students are required to refer various caselets, folklore, research
articles & Business Magazines on the subject.

Unit - |

Unit-11

Mmieom
|

LUnit-IV

‘Additional
References

Fundamentals of Organizational Culture & Development:

The Iceberg Model of Organizational Culture, Hofsted's Theory of Culture, 7-S
Framework, Kurt-Lewin Model of Change, Hopson's Change Curve, Virginia Satir's
Model.

| Cross-Culture Variables:

Fundamental Concepts, Human and Cultural Variables in Global Organisations;
Cross Cultural Differences and Managerial Implications; Cross Cultural Research
Methodologies and Hofstede's Hermes Study.

Structural Evolution of Global Organizations; Cross Cultural Leadership and
decision Making

M rre Wi andd N

Q6w WU s QET heciuLl aiiu |uw;uu~.-« on

k Practice r‘\f f‘nrnnr'ﬂn Governance

Practice of Corporate Governance, Corporate Governance Mechanisms, Indian
Model of Governance, Characteristics of Good Corporate Governance,
Recommendation of Indian Committees, Agents and Institutions in Corporate
Governance: Shareholders, investors, other stakeholders, Board of Directors,
Auditors and Banks.

International Human Resource Management:

Nature of Human Resource Management in Global Organizations;
Expatriate Selection — Sources of Recruitment, Selection Criterion, Process, Pre-
considerations for Capable Expatriate Selections, Criteria for International
Assignment.

Expatriate Compensatlon Management

Theories on Compensation Compensation and Appraisal in Global Perspective,

| MNC and Compensation System.

1. Peter. J. Dowling & others, International Human Resource Management, South-
western Ipublisher,2nd Edition 2001,

2. P.L.Rao, International Human resource Management Text & cases, Excel
Books, Print " [Edition 2008.

1. Muthinah, K., International relation, Hlmalaya Publlshmg House, 2005,

2. Fred Maidment, Western Connecticut, Annual Editions Human Resources,
McGraw ~Hill Dushkin, 17th Edition 2009.

3. K.A. swathappa Canara Bank School of Mandgement studies International
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Third Semester - Group A - Finance

Marks for

~ T "No.of | Duration
Hours/ | of Exam
Week | in hours |

r——,/'ff'd_'_—e:_'_y'
CSubject = Subject Title

' Code

\

Decision %ppm’t
System &
Management
lnformatmn System

iject Planning,
Analyels and M;,t

Management
Corporate Taxation 4
I _—!:w-wr(r ::1 T

' -
l\fldlldbbnl ....

Analym.s

S Managoment of .
Financial
lnsututmm

lnplam i ldmiﬁg
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Third Semester Group B - Marketing

Subject | Subject Title No. of | Duration | Marks for | Total | Credits
Code | Hours/ | of Exam Marks
! Week | in hours
1A [Exam | |
MANB- | Business Policies ] N B
501 | and Strategic 4 3 20 | 80 100 4
L Analysis
"MANB- | Decision Support - - . = 1 ’
502 System &
4 3 20 80 100 4
Management
Information System
MANB- | Consumer | '4_ ’3 k| 2(; _807 . B 4"' '
52IM Behiaviour
MANB- | Advertising I R '
522M Management 4 . 4 % 100 %
MANB- | Industrial T 1 | . S e TR
523M Marketing . 4 . e 80 100 1
MANB-[ 1 L \ 1
‘ 524M Brand Mgt. 4 3 | 20 30 100 | 4
MANB- | Sales & ' \ """ —
|525M | Distribution 4 3 20 | 80 | 100 4
Management
"MANB- | Marketingof I R Y ] -
526 M | Services % ¢ 3 B 100 4
"MANB- | Inplant Training | N - .
551 Report 4 3 100 - 100 4
Teml | |7 0] ed0 | 900 | 36

14




L

Third Semester- Group C - Human Resource Management

Subject Subject Title
Code

Duration
of Exam
in hours

“No.of |
Hours/
Week

MANB- | | Busmess Policies

501 | and Strategic 4 3
| Analysis
TMANB- | Decision Support
502 System & _
4 3
Management
lnformatmn System
"MANB- Managemt,nt of '4 N _3
521H Industrial Relations
MANB- | Human Resource I
522H planning and 4 3
Development
MANB- Trammg& ) .
4 3

523H Development ‘
MANR !ﬁ’é?ﬁ{ﬁﬁanw |

524H Management ' 4
Systems
MANB- | HRD - Stratcglus &
525 H | Systems 4
MANB- | Cross C ulture & :
saon | Goba M| 1
| MANB- | Inplant Training
| 551 Report 4
o S -

15




MANB-  Business ness Policies

Third Semester Group D - Production & Operation

Subject Subject Title

Code

NT) (u)f_ Du ration I\—/I;rﬁmfar —fOTzT “Credits
of Fxam Marks

/ Week | in hours

201 - and Strategic 4 3
Analysts
' MANB- | Decision Support )
| 502 System & 4 "
i Management
Information System
TProduction | -
Planning and 4 3
Control
Purchasing & | |
Materials 4 3
Managunent
MANB- | Service U])leLlL)llb TP .
5230 Management \ | \'
' MANB- Appllt:d_f)pcratlz)ns 4 5
| 524P Research
MANB- | Logisties | ; ’5"
525P Management
MANB- World Class - R
526P Manufacturer 4 ¢
NIANB- | Inplant Training | e
551 Report # 3
Total - 7

16




Third Semester - Group E Information& Technology
“Subject | Subject Title  No. o??i‘ﬁ?é%n"?'"ﬁﬁﬁgf
Code i Hours | of Exam
B L
LLA. | Exam
MANB- | Business Policies kD it N
501 and Strategic 4 3 20 80
. | Analysis
MANB- | Decision Su—p—p'ort B e I
502 Systam 4 3 20 | 80 | 100 4
Management
Information System
MANB- | Strategic
521-1 Management & I'T . 3 M sl 100 4
I"MKEB?"—QEEF Analysis & | A 3 '20*" };} “1;)04_ :
' 522-1 Design
"MANB- | Database | i . o a
523-1 Management 4 3 20 80 100 4
System
- MANB- | Internet - % - l» i _"_ﬁi — T
524-1 Programming for E- 4 3 20
comimerce
MANB- | RDBMS & SQL. |, B
525-1 Concepts 4 . 20
MANB- | Application | *
526-1 Development using 4 3 20
\ Oracle
MANB- | lnﬁmﬁiﬁif@mm _____ L, g
ss1 | Report . 2 |
Total Em—— J266 640

17




‘ourth Semester

Fourth Semester

"Subject | “Subject Title “Ne. of Hours / | Duration

1 Code 11 Week of Exam
| in hours |
o

 MANB- Entrepreneurship & | o

| 503 Project 4 3

Management | -
MANB- | Quality i 5
504 I_Vlapagcm;ntﬁ P
MANB- Indian Econom 4 3
52% ian Ee y
MANB- | o wene T T
552 Project Study 4 3
Total I - L
Note i~

e end of IV semester — 800 + 900 + 900 +400 = 3000

1. Maximum total no. ol marks at the e
7. Maximum total no. of eredits at the end of TV semester — 32+ 16 +36 + 16 =120

18
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Third Semester Group B - Marketing

-- _1\7[;171;9 for

~Total
Marks

Duration Credits

Subject | Subject Title No. of
Code 1 Hours/
| ; Week

of Exam

in hours

| B
‘. MANB- il Business Policies

501 ! and Strategic 4 100 4

, Analysis . , -

{ MANB- 1 Decision Support

| 502 | Svstem &

| 50 vstem a {00 i
Management

Information Sy stem :‘
MANB- | Consumer
521M Behaviour
'MANB- | Advertising
522M. | Management
"MANB- | Industrial
}E’JM Marketing
MANB- |

P Brand Mgt | | 100 4

i o |

MANB- | Sales & 1 |

525 M Distribution 100 4
| Management

MANB- | Marketing of A 5 '20' 80 100 "4

(526 M | Services

MANB- | Inplant Training | T |

" Pl LR 4 3 00| - 100 4

S5 Report

Total B \ ) 1200 | 640 900 36

14



Third Semester

Compulsory Subject

Subject Subject Title No. of | Duration | Marks for | Total | Credits
Code Hours/ | of Kxam Marks
Week | in hours

LA [Exam | [
?FA.\'B- ?usmegs Pohmef; and 4 3 2 %0 100 4
201 Strategic Analysis
MANB-  Decision Support System & o *
502 ' Management Information 4 3 20 80 100 4

| System

;;\RB_ Inplant Training Report 4 3 100 - 100 4




“Suldect Title: || BUSINESS POLICY & STRATEGIC ANALYSIS

“Subject Code No. | MANB 501

"""" L | Creditse 4
o . " Lectures/ Week: 4
|| Assignments/Sessionals : 20 Marks __
I | Semester Examination:  80Marks
Course Objective: ‘ The course is designed to make the budding managers sensi

| holistic perspective in strategic management and business policy

|
|
|

5 .

understanding of strategics; thereby creating Managers that cater to the
societal demands along with the organizational prioritics.

tized to develop

Unit— I . T"S”tra-tégy and the Quest for Competitive Advantage: Military éﬁéihg of
. Strategy - Evolution - Concepl and Characteristics of strategic management -

| Defining strategy - Mintzerbg’s 5Ps of strategy — Corporate, Business and

Functional Levels of strategy - Strategic Management Process.

Unit - II: Strategic Intent & Strategy Formulation: Vision, mission and purpose

Business definition, objectives and goals.

Unit — IIL:

Profile

Unit —TV:

Nifferentiation. Foeus

(ETOP) - Industry Analysis - Porter’s Five Forces Model of competition.

Corporate Portfolio Analysis: Business Portfolio Analysis - BCG Matrix —
GE 9 Cell Model - Generic Competitive Strategies: Low cost,

Unit—=V . Grand Strategies: Stability, Growth (Diversification Strategics, Vertical
Integration Strategies, Mergers, Acquisition & Takcover Strategics, Strategic

Resource Allocation

Alliances & Collaborative Partnerships), Retrenchment. Strategy

implementation — Project implementation - Procedural implementation -

Books | 1.A.A. Thompson A.J. Shrikland J.E. Gamble, Crafting and Lxecuting

Recommended:-
2005

management, T'ata Me Graw Hill, 2004
Hill 2na Edition 2003,

PublishingHouse L« Lidition reprint 2004

L 12003,

2. Ranjan Das, Crafting the strategy : concept and cases in strategic

4. Subha Rao P, Business Policy and Strategic Management , [Himalaya

Strategy - A test for competitive advantage, Tata Me Graw Hill, 4 Edition

5. Pitts, Rober A & L.ei David, Strategic Management Thomson , 3w Lidition

“Analyzing Company’s External Environment: Environmental appraisal -
Scenario planning - Preparing an Environmental Threat and Opportunity

3. Kazmi Azher , Business Policy and Strategic Management, Tata Mc Graw

\




[ SuBject Title _ DSS&MIS ] )
Subject Code . MANBS02 R
i | I . . -
. R ET . S
; | Assignment/Sessionals 20 Marks
'''' " SemesterExam |: | 80 Marks
Course Objectives | g “The course objective is to bring home a systemic knowledge of the MIS so that it is

appreciated and understood for its wide application in business and industry.

e e e oA A— |

Pre Requisite (NA

Unit-1 Concept, definition , characteristics, objectives , Role and impact of MIS,

MIS. Decision Management as a control system, MIS: A support to the management, application of

Making: An overview | MIS to e- business, organization effectiveness, Decision making concept, decision
making process, organizational decision making, MIS and decision making.

~1
i
|
i
|

Unit-11 L Information: A quality product, I'T enabled services, ¢ business, wireless technologies
Information, cte.
ﬁ:z;;i:e(:]g;’ . ipf()rmation system in business , (T‘()n‘u)utcr'based information system, limitation and
disadvantages of IS, Human as an information processor, knowledge and knowledge
|| management system, business intelligence. - oy
Unit-I11

System: concept and control, types of system, general model of MIS, need of system
Analysis, System Development Life cycle, development process of MIS, Strategic
System Engineering: design of MIS, Business process, Process model of an organization, MIS and BPR
. Analysis and design,
BPR
- Unit-1V

DSS: coneept and philosophy, objectives and characteristics of DSS, major functions
of DSS, Components of DSS, DSS generators and tools, limitations of DSS, GDSS,
DSS. ESS, OAS components of GDSS, MIS and benefits of DSS, ESS and components of ESS, OAS,
off- line and online data processing.

e b, J

Lnit-% [+ lknowledge system, bxpert system, application ot 15, benefits and Limitations of 1S,

Knowledge system , ERP, ERP models and modules, benefits of ERP, ERP implementation, SCM, CRM,
artificial intelligence
_and ERP . S ;
Text Books 1. Decision Suppm't & [lxhcri g_\"él’tj!ﬂ.’}”‘l‘f’tilﬂ' Turban B .
2. W.S.Jawadekar, Management Information System
30 D ALK Gupta, Management Information System, S.Chand
4. C.8.V. Murthy, Management Information System, Himalaya publishing house,
A - _ millennium edition S ) o - o
Additional Reference 1. Spargue, Ralph H. Decision Support for Management, Fnglewood

Books Cliffs, New Jersey, Prentice Hall Inc., 1995.

2. “Turban, Ii. Decision Support & Lxpert Systems, 2™ ed., New York,
MacMillan, 1990.

3. Ken Laudon, jane Laudon, Rajanish Dass, Management Information
.'s‘ysr_en‘g,_ Pearson, _Ii_leventlycd_itimlﬁ
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Third Semester

Group B -

Marketing

>
Subject Subject Title No. of |
Code Hours/
Week
MANB- | Consumer N 4
521M Behaviour
MANB- | Advertising a
522M Management
| MANB- | Industrial 4
' 523M | Marketing
| g‘:ﬁB' Brand Mgt. 4
MANB- | Sales &
525 M | Distribution 4
Management
MANB- | Marketing of ;
526 M Services
Total T
L ST .

[ 'l)u ra t-i-(-m
of Kxam

12

in hours

Marks for | Total
Marks
LA. [ Exam |
20 80 100
20 80 100
20 80 100
20 80 100
210) 80 100
SHETS S NEe— SRS, CHRI
20 80 100
1 N

Credits




b3

™

Subject Title
Subject Ref. No.

Objective :-

Course
contents :
Unit | -
Unit 1l-

Unit Il —
Unit IV -

Unit V-

Suggested
Readings:

CONSUMER BEHAVIOUR

MANB-521M Credits 3 4
Lectures/ Week i 4
Assignments / Sessionals ;20 Marks
Semester Examination : 80 Marks

The basic objective of this course is to develop an understanding about the consumer decision-

making process and its application in marketing function of firms.

Introduction to Consumer Behavior; Consumer Behavior and Marketing Strategy,

Consumer Involvement and Decision Making; Information Search Process, Evaluative Criteria

and Decision Rules;

Consumer Motivation: Information Processing and Consumer Perception; Consumer Altitudes

and Attitude Change;

Influence of Personality and Self Concept on Buying Behavior: Psychographics and Lifestyle;
Reference Group Influence,

Diffusion of Innovation and Opinion Leadership Family Decision Making: Industrial Buying

Behavior: Models of Consumer Behavior; Consumer Behavior Audit; Consumer Behavior

Studies in India.

1. Assael, H. Consumer Behaviour and Marketing Action. Ohio, Sought Western, 1995,

M

Engle, J.F. etc. Consumer Behaviour. Chicago, Dryden Press, 1993
Howard, John A. etc. Consumer Behaviour in Marketing. Englewood Cliffs, New Jersey,
Prentice Hall Inc., 1989,
4. Hawkins, D.|. etc Consumer Behaviour: implications for Markeifrfg Strategy. Texas,
Business, 1995.
Mowen, John C. Consumer Behaviour. New York, MacMillan, 1993.
6 Schiffman, L G and Kanuk, L L. Consumer Behaviour. New Delhi, Prentice Hall of India,
1994,

The list of cases and specific references including recent articles and reports

will be announced in the class at the time of launching of the course.
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Subjéct Title
Subject Ref. No.

Objective -

Course contents :

Unit | -

Unit I

Unit Il -

Unit IV —

Unit V-

Suggested
Readings:

ADVERTISING MANAGEMENT

MANB-522M Credits : 4
Lectures/ Week 5 4
Assignments / Sessionals ;20 Marks
Semester Examination ;80 Marks

The aim of the paper is to acquaint the students with concepts, techniques and give
experience of concepts for developing an effective advertising program.

Advertising, definition, Origin and growth of Advertising, Functions of advertising,
Role of advertising in Marketing process, Legal ,Ethical ,Social, and economic aspects
of advertising,Advertisinngetail,Nat‘:onal,Co--opertative,political,International,public
serving advertising.

Advertising and process of communication: Wilbur Schramm’s Model, Two step flow
of communication, Theory of cognitive dissonance and clues for advertising
strategists.

Segmentation and positioning, Media, Types of Media, Media strategy and Media
planning, Media factors, Media Mix, Media evaluation, Budgeting.

Constructing an Advertisement, Visualisation, Creative visualization, process of
visualization, Qualities of visualiser, Message, Headline, Copy, Logo, Hustration,
Appeal, Layout, slogans. Integrated marketing communication, Internet Advertising-
Forms of internet advertising.

Evaluation of advertising-Evaluating advertising effectiveness through pretest, post

test, Recognition Test, Recall Test, DAGMAR Approach.

1. C N Sonatakkietc ADVERTISING, Second Revised and enlarged edition ,Kalyani
publishers,1996.

2 S H H Kazm,Satsh K Batra, Advertising and Sales promotion, Edition 2, published by
Anurag Jain fro Excel Books,2001,2004.

3. U.C.Mathur,Advertising Management, Revised Second edition,New Age International
publishers,2005,

4. Kruti Shah,Alan D'souza,Advertising and promotions an IMC Perspective, Tata Mcgraw
Hill Education private Limited,New Delhi,2009.

5. Beleh, George E and Beleh, Michael A. Introduction to Advertising and Promotion. 2

ed., Chicageo Irwin., 1995,

6. Borden, Wiliam H. Advertising. New York, John Wiley, 1981,

7. Hard, Norman. The Practice of Advertising. Oxford, Butterworth Heinemann, 1995.

8. Kleppner, Otto. Advertising Procedure. Englewood Cliffs, New Jersey, Prentice Hall Inc.,
1986,

9. Ogilvy, David. Ogilvy on Advertising. London, Longman, 1983.

10. Sengupta, Subroto. Brand Positioning, Strategies for Compelitive Advantages. New
Delhi, Tata McGraw Hill, 1990.
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Subject Title

Subject Ref. No.

Objective :-

Course contents :
Unit | -

Unit lI-
Unit Il —
Unit IV —

Unit V-

Suggested
Readings:

INDUSTRIAL MARKEING

MANB-523M Credits s 4
Lectures/ Week : 4
Assignments / Sessionals ¢ 20 Marks
Semester Examination ¢ 80 Marks

The objective of this course is to lay a foundation for an understanding of the complex

dimensions of the industrial marketing.

Nature and Scope of Industrial Marketing; Differences between Industrial Marketing and

Consumer Marketing; Nature of Demand in Industrial Markets; Industrial Buyer Behavior;

Industrial Purchasing; Marketing Research and Market Information Systems; Segmentation

of Industrial Markets;

Technology and the Industrial Markets; Product Decisions and Strategies; Industrial Services.

Industrial Pricing; Distribution and Channel Relationships; Logistics Management.

industrial Marketing Communication; Sales Force Management; Industrial Marketing

Strategy, Planning and Implementation.

1. Corey, E Raymond. Industrial Marketing; cases and concepts. 3" ed. Englewood Cliffs,
New Jersey, Prentice Hall Inc., 1983

2 Gross, A.C. etc. Business Marketing. Boston, Houghton Mifiiin, 1993,

3. Hill, Richard etc., industrial Marketing. Homewood lllinois, Riché.rd D. Irwin, 1975.

4. Reeder, Robert R etc. Industrial Marketing: Analysis, Planning and Control. Englewood

Cliffs, New Jersey, Prentice Hall Ine:; 1991,

€]

Webster, F E. Industrial Marketing Strategy. 2" ed., New York, John Wiley, 1979.

The list of cases and specific reference including recent articles and reports will be

announced in the class at the time of launching of the course.
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-
Subject Title
Subject Code No.

Objective -

Course contents :

Unit | -

Unit 1I-

Unit 11l -

Unit IV -

Unit V-

Siioopcted
auggesiec

BRAND MANAGEMENT

. MANB-524M Credits - 4
Lectures/ Week : 4
Assignments / Sessionals 20 Marks
Semester Fxamination ;80 Marks

The purpose of this course is to develop and understanding of the underlying Concepts, strategics
and issues involved in the Brand management, critical from the point of view of the top executives

Brand & Brand Management: Commadities Vs Brands, The role of brands,
The brand equity concept, Brand Identity and Brand image.

Brand Positioning & Brand Building: Brand knowledge, Brand portfolios
And market segmentation, Steps of brand building, Identifying and Establishing brand positioning,
Defining and establishing brand values.

Designing & Sustaining Branding Strategies: Brand hierarchy, Brand extension and brand
transfer, Managing brand over time.,

Managing Brand Equity: Brand Reinforcement, Brand Revitalization, Brand
Crisis.

Managing Brands over time - Brand Positioning and Consumer Behaviour -
Retail Brands Vs. Manufacturers' Brands.

1. Sueccessful Brandine - Pran K Choudhary

2

Brand Positioning Strategies for Competitive Advantage -Subrato Sen Gupta
. Strategic Brand Management -Caperer
. Behind Powerful Brands - Jones
. Managing Indian Brands -§. Ramesh Kumar

o L
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Subida Title
Subject Code No.

Objective :-
Course contents :
Unit | -

Unit 1I-

Unit 1 —

Unit IV —

Unit V-

Suggested
Readings:

SALES AND DISTRIBUTION MANAGEMENT

MANB-525M Credits : 4
Lectures/ Week : 4
Assignments / Sessionals 1 20 Marks
Semester Examination ;80 Marks

The purpose of this paper is to acquaint the student with concepts which are
helpful in developing a sound sales and distribution policy, organizing and
managing the sales force and developing efficient marketing channels.

Nature and Scope of Sales Management ; Setting and Formulating Personal
Selling Objectives; Recruiting and Selecting Sales Personnel

Developing and Conducting Sales Training Programmes; Designing and
Administering Compensation Plans; Supervision of Salesmen; Motivating Sales
Personnel; Sales Meetings and Sales Contests

Designing Territories and Allocating Sales Efforts; Objectives and Quotas for
Sales Personnel; Developing and Managing Sales Evaluation Programme; Sales
Cost and Cost Analysis

An Overview of Marketing Channels, their Structure, Functions and
Relationships; Channel Intermediaries - Wholesaling and Retailing; Logistics of
Distribution: Channel Planning, Organizational Patterns in Marketing Channels

Managing Marketing Channels; Marketing Channel Policies and l.egal Issues;
Information System and Channel Management; Assessing Performance of
Marketing Channels; International Marketing Channels

Anderson, R. Professional Sales Management Englewood Cliffs, New Jersey,
Prentice Hall Inc. 1994.

Anderson, R. Professional Personal Selling. Englewood Cliffs, New Jersey,
Prentice Hall Inc,, 1991. '

Buskirk, R H and Stanton, W.J. Management of Sales Force. Homewood Hlinois,
Richard D. Irwin, 1983.

Dalrymple, D J. Sales Management Concept and Cases, New York, John Wiley,
1989.

johnson, £ M etc. Sales Management: Concepts, Practices and Cases. New York,
McGraw Hill, 1986

Stanton, William ] etc. Management of a Sales Force., Chicago, [rwin, 1995.

Still, R R. Sales Management, Englewood Cliffs, New Jersey, Prentice Hall Inc,,
1988.

The list of cases and specific reference including recent articles and reports will
be announced in the class at the time of launching of the course.
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Subject Title

Subject Code No.

Objective :-

Course contents :

Unit 1 —

Unit II-

Unit Il ~

Unit IV —

Unit V-

Suggested
Readings:

MARKETING OF SERVICES

MANB-526M Credits i 4
Lectures/ Week 1 4
Assignments / Sessionals 20 Marks
Semester Examination 80 Marks

The purpose of this course is to develop and understanding of the underlying
Concepts, strategies and issues involved in the marketing of services.

Introduction to Services: Naturc of Services; Characteristics of Services —
Intangibility, Inconsistency, Inseparability and Inventory; Classification of Services;.

Promotion: Promotion objective for Services; Personnel Selling, Advertising and
Sales Promation ; Role of Relationship Marketing in promoting services,

Distribution: Place - Distribution Strategies for Services; Challenges in distribution
Of Services; Role of Internet in distribution of Services.

Customer Satisfaction & Service Quality: Monitoring and measuring customer
Satisfaction, Order taking and fulfillment; Service Guarantee - Handling complaints
Effectively; Defeets, lailures and Recovery. Coneept and Importance of quality in
Services; how customers evaluate service performance, Service Quality Models
Parasuraman-Zeithamal-Bitner (PZB) Gaps Model, SERVQUAL..

lechnology & Service Strategy: Applying technology to service settings, e-services.

I. Services Marketing - Zeithaml, Bitner, Gremler & Pandit, I MG, 4th ed,
2. Services Marketing - Chiristopher Lovelock '

3. Services Marketing - Rampal & Gupta

4. issence of Services Marketing - Ardian Payne

5. Services Marketing - Helen Woodruff
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Third Semester Group D - Production & Operation

"No. of
Hours
!/ Week

Subject i Subjercitm']“iflém
Code
|
MANB- | Production
321P | Planning and
: Control
 MANB- | Purchasing &
j; | 522P Materials
- Management
| MANB- | Service Operations
523P Management
| MANB- | Applied Operations |
524p Research
'MANB- | Logistics
| 525p Management
k\_TKQR_v—.\:MT\rlriﬂ(V“'l-;:«;- 7
526P i Manufacturct |
Total

Duration
of KExam
Db |
LLA.
3 20
3 20
3 20
3 20
3 20
3 | 20 |

26

Marks for

Fxam

80

80

80

80

80

80

“Total | Credits
Marks

100 4

100 4

100 4

100 4

100 4

wo |4 |




Subject Title
Subject Code No.

Course Objectives:

PURCHASING AND MATERIALS MANAGEMENT

MANB-522 P Credits % 4
Lectures/ Week i 4
Assignments / Sessionals 1 20 Marks
Semester Examination ;80 Marks

The key objective of this course is to acquaint the students with Decision-making for

effective and efficient purchase, storage and flow of materials in manufacturing and
service Organisation; Cost-reduction techniques in Pre-Purchase, Purchase and Port-
Purchase System; Modern material planning and delivery Systems like MRP and JIT
and Material handling and logistics Systems.

| Pre-requisites:

. Unit-I -

Interrelationship, Determination and Description of Material Quantity, Material
Planning in Push and Pull System, MRP and JIT

~ [ Unit-II -

Unit-II -

Umt IV -

Tnit-V -

'uTe):t Books:

Determination and Desmptron of Material Quahty - Rerelvmg and Incommg Quailty'

Inspection, Acceptance Sampling Plans, Vendor-Process Capability; Cost-Reduction
| Techniques — Standardisation, Simplification & Variety Reduction

Value Analysis and Engineering, Make or Buy Decmons Purchasnhg Research Sources |

of Supply, Price Determination and Negotiation, Vendor Rating, Selection and
Development

Legal Aspects of Purchasing, Public Purchasing and Tendering; International |

Purchasing-Procedures and Documentation; Purchasing of Capital Equipment -
Appraisal Methods, Evaluating Suppliers Efficiency, Stores Layout, Classification and
(‘odlflra‘rmn

Material Logistics — Warehousing Management. Material handline, Traffic and
Transportation , Disposal of Scrap, Surplus and Obsolete Materials; Inventory Control

_of Spare Parts, Materials Information System.

1. Ansari A and Modarress B. JIT Purchasing. New York Free Press 1990,

2. Baily P etc. Purchasing Principles and Management. London, Pitman, 1994,

3. Burt, David N. Proactive Procurement. Englewood Cliffs, New Jersey, Prentice Hall
Inc., 1994,

4. Dobler, D W. etc. Purchasing and Materials Management, New York, McGraw Hill,
1990.

5. Dutta, A K. Integrated Materials Management, New Delhi, PHI, 1986,

6. Farrington B and Waters, Derek W. Managing Purchasing. London, Chapman &
Hall, 1994.

7. Gopalakirshnan P and Sundershan M. Handbook Materials Management. New
Delhi, Prentice Hall of India, 1994.

28
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Subject Title
Subject Code No.

- Course Objectives: T

SERVICE OPERATIONS MANAGEMENT

MANB-523 P Credits : 4
Lectures/ Week ; 4
Assignments / Sessionals 20 Marks
Semester Examination : 80 Marks

To equip the students with the basic functioning of Service Operationsand to
Understand the challenges in operations Management of services.

Pre-requisites:

Basics of Service operations.

Unit-I -

Unit-IT -

Unit-III-

Unit-IV-

Unit-V-

Text Books:-

1.6 Sharma, T K. Service Operations Management, Delhi, Anmol, 2001

Service operations Management, Meaning, Definition; Differences&similarities
between Manufacturing and Service operations; Characteristics of Services;

Matrix of Service Characteristics; Challenges in Operations Management of
Services;Aggregate Capacity Planning for Services; Facility 1,ocation and
Layout for Services;

Job Design - Safety and Physical Environment; Effect of Automation;
OperationsStandards and work Measurement; Measurement and Control of
quality of Services;

Dynamics of Service Delivery System; Scheduling for Services Personnel and
Vehicles; Waiting - [ine analysis; Distribution of Services;

Product-Support Services;Maintenance of Services; Inventory Control for

Services; Case Studies of Professional Services.

| 1. Bowmen David I ete. Service Management Effectiveness: Balancine

Strategy, Organization and Human Resources, Operations and Marketing. San
Francisco,Jossey Bass 1990,

2. Collier David A. Service Management: Operating Decisions. Englewood
Cliffs, New Jersey, Prentice Hall Inc. 1987,

3. Fitzsimmons, James A and Sullivan, Robert S. Service Operations
Management, New York, McGraw [1ill 1982,

4. Heskett, James L cte. Service Breakthroughs - Changing the Rules of the
Game. New York, Free Press, 1990.

5. Murdietk, R G. ete. Service Operations Management. Boston, Allyn and
Bacon, 1990.

29




-

Subject Title
Subject Ref. No.

Course
| Objectives:

' Pre-requisites:

APPLIED OPERATIONS RESEARCH

MANB 524 P Credits 4
Lectures/ Week a

Assignments / Sessionals 20 Marks

80 Marks

Semester Examination

The course is designed to introduce the students to the principles ol operations
research techniques and their applications in decision making students will also be
required to use computer packages for data processing purposes.

Basic knowledge of optimization tehniques

| Unit-I - ' Sensitivity analysis in lincar programming, parametric analysis in linear
programming.
4 Unit-II - ”lnventwoirryr'(ffant;-(-)-leroaé[s Under l'l-n-éertaiinily;' /\ph!iéiinilc_uiﬁg Maodels: .
Unit-III- | Networks Models; Non-linear Optimization Techniques
Unit-Iv- | (-)Fa”d'r;'f'i?‘”ﬁrifr)ifrétni'ﬁi-n-g; Portfolio D.’lfih:q_g_e-meht'ﬁmbié]rn'; ) -
| Unit-V- [ Replacement Models and  Policies: Dynamic ~ Programming;  Reliability
| Models.
HTé;t_l"}-(-)orkéh !_Ahu]d A. K. ete. Network Flows. ];‘,Il!ﬂCW()()(I Cliffs New lersey, Prentice 1Tall
‘ Ine. 1993,
4. Gould, I ). ete. Introduction to Management Science. Englewood Cliffs New
lersey, Prentice [lall Ine. 1993, .
3. Gupta, M P and Sharma | K. Operations Rescarch for Management New Delhi,
National, 1997,
4. Taha Harndy A. Operations Research: An Introductions. MacMillian New York,
1992.
5. Mathur, K and Solow D. Management Science. Englewood Cliffs New Jerscy,
i Prentice Hall Inc. 1994,
6. Sharma S. J K. Operations Research: Theory and Applications. New Delhi,
Macmillian India. 2001.
7. Srinath 1. S Operations Research for Executive. New Delhi, Affiliated Fast West

i

Press, 1994,

The list of cases and specific references including recent articles will be announced
in the class at the time of launching of the course.
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Subject Title

Subject Ref, No.

Course
| Objectives:

| Pre-requisites:
Unit-I -

&

Unit-d1-

Unit-II-

CUnitIv-

e oo e

Unit-V-

Text Books:- |

| Elements of Logistics:

LOGISTICS MANAGEMENT

MANB 525 P Credits 4
Lectures/ Week a

Assignments / Sessionals 20 Marks

80 Marks

Semester Examination

The objective of this course is to give students a managerial knowledge of basic
concepts and principles of Logistics Management. These include the management of
core logistics functions, cost integration. It also includes relationships with suppliers,
_customers and other lirm functions such as manufacturing, marketing and finance.

Introduction:
Introduction to Logistics and its Interface with Production and Marketing,

Distribution Channels:
Physical Distribution and Logistics. Transportalion Systems. Dispatch and Routing
Decisions and Models,

Warehousing and Distributing Centers; Location. Inventory Management Decisions.
Packaging and Materials Handling. Facilities and Services.

Togistics Analysis:

| Measures of Logistics, 1.ogistics System Analysis and Design. Logistics Audit and |
Control.

])ynamlzsof Logistics:

International Logistics Management. Logistics Future Directions,

Bowersox, Supply Chain Logistic Management, Tata Mc Graw Hill Edition,
9780070667037.

2. Ballau, Renald H. Business Logistics Management. Englewood Cliffs New York,
Prentice Hall Inc. 1992.

3. Beal K. A Management Guide to Logistics Engineering. U.S.A. Institute of Production
Engineering, 1990.

4. Benjamin 8. B. Logistics Fngineering and Management. linglewood Cliffs, New
York, Prentice Hall Inc., 1996. .

5. Bowersox, D J and Closs, D J. Logistics Management: A System Integration of
Physical Distribution, New York, MacMillan, 1986.

6.

Strategic Logistics Management, by James R. Stock and Douglas M. Lambert,
MeGraw-Hill/Trwin, 2001,
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Subject Title

Subject Ref. No.

Course Objectives

%Pre-requisite

WORLD CLASS MANUFACTURING

MANB 526 P Credits i 4
Lectures/ Week ! 4
Assignments / Sessionals ¢ 20 Marks
Semester Examination ¢ 80 Marks

“The Core (f)pératioﬁs Management subject is designed with the intention to create Qu.alily—
consciousness amongst the future Operations Managers.
The content orients the students with ways — means - techniques - procedures for developing a
Excellent Manufacturing Systems.
The students are expected (o come prepared with the basic cnmeptuah/almn & searching thmuph
the web / refercnce books for cases & instances of Operational / Manufacturing B .xeellence,

Unit -1
i
Unit-11
 Unit—-m
TUnit -1V
Cnit-vV
Text Books

Basics of ()pcratlon.ll Excellence

World Class Manufacturing  Environment; Imperatives for success - Technology, Systems
approach and change in the mindsct; Strategic Decisions in, Manufacturing Management; Choice
of Technology, Capacity, Layout/Automation in Material handling Systems; Aggregate Planning
and Master Production Scheduling-Materials Requirement Planning (MRP) -- Software in Use,
_Manufacturing Resources Planning (MRP-11) Software in Use.
Manufacturing Techniques

Optimized Production; 5-S, Kaizen; Technology Principles advocated by Elivahu Goldtratt; Just -
in - Time System -~ Manufacturing Systems, Pull Systems, Purchase & Source Developinent,
Kanban, Supply Chain Management/Benchmarking; Toyota Production System, Six Sigma &

| other Operational Techniques

Total Quality Management I
TOM Philosophy, TOM Principles, TOM Toals including Circles, Basic Concept of Total Quality

(TQ); Evolution of Total Quality Mandgumnt ¢ nmpancnls of TOQ 1 A0p; Conceptual Approach to
L ) Y unl"\\m (ﬁ!FW1I\‘H7' and Tne P wtion Plan :‘I itistical Process Contre “7". \»yuiulu\’ul‘ulj
| Studies: Tumanistic ’\\m‘(lk of I()M Management of 0( and 7.1 Programmes; Quality
mprovement Teams: Q-7 tools, Quality Costs: Taguchi Loss Function; Designing Products
through *Fuzzy’ Logic. ‘
Total Quality MAna;clllunl i
Functional  Linkage of Quality with reliability and Maintainability/ Failure Analysis;
(FTA/FMEA) and Optimum Maintenance Decisions; Total Productive Maintenance (TPM);
quality Audits; Lead Assessment and 1SO-9000 Standards; Marketing Aspect of T.Q.; Total
Quality of Services; Total Quality and Safety, Total Employee Involvement and Small Group
Activities; Customer — Driven Project Management (Integration of TQM, Project Management
_Systems with customer - Driven team Structure)/ Automation in Design and Manufacturing,
IT in Manufacturi ing Systems, ISO & Environment Systems:
T & Manufacturing Systems, Design -~ Inventory — Statistical I'T Tools, Manufacturing Resource
Planning Software(s) MRP - 11.
[SO 9000, 9001 Series, ISO-TS 16949,
Environment Consciousness, Operational Tixcellence with Environment, 1SO-14001, OHSAS
| 18001 Series,

1. Buffa, Elwoods and el al P ogrammed /'cammg at for Pr oduction and ()pe:anam

Management - llinois, 1.earning System Co. 1981,
2. Devitsiotis, Kostas N: Operations Management Auckland. MeGraw Hill, 1981,
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Third Semester - Group . Information& Technology

Subject  Subject Title _i No. of

Code { Hours

| |/ Week l in hours
= HIa |

MANB-  Strategic
| 521-1  Management & IT

 522-1 Design
 MANB- | Database

|

’ 523-1 Management

' System

| MANB- | Internet
| 524-1 Programming for -

J commerce

| MANB- | RDBMS & SOI. “4 ¥

: 5251 Concepts
MANB- | Application

526-1 Development using |
[ Oracle !

MANB- | System Analvsis & =

-I)urati()n
of Exam

‘Marks for

20

20

20

Fxam

80

80

80

80

80

R0

| Total | Credits
Marks
100 4
100 4
100 4
100 4
100 4
100 1
| i




Dr. Babasaheb Ambedkar Marathwada University, Aurangabad

he Syllabus for Choice Based Credit and Grading System of MBA-IT

Subject : Strategic Management & ['I'

Subject Ref. -~ _

No MANB-521-1 No. of Periods / Week 14
No. of Credits |
Assignments / Sessionals 20
Semester Examination : 80

Course : This course is aimed at developing an understanding of Use of Information

Objective Technology as a Strategic Tool for business management. The course focuses

on development of Information Technology T.eadership.
Pre Requisite  : Dasic Knowledge of 1T,
Unit — I : Introduction: The Emergence of Information Technology as a Strategic
Issue:
Developments in the Application of Information Technology in Business.
Information technology in business: from data processing to strategic
information systems. Creating Competitive Information Processing Designs
Unit — IT : Information Systems Strategy:
The FEvolving Information Systems Strategy, Information Strategy, The
Information Technology and Management Infrastructure Strategy, Change
Management Strategy

Unit — 11 : Information Systems Planning:
Information Systems Plans in Context: A G I()hd} ]’mspmtwf\ /\ppmdrhvs to
Infarmation <\z¢\nxr ]]]\nnw\n TI. r‘-‘r,,-‘, »M i et aT l\] 3,
Evaluating the Outcomes of I:if:;}'m.;ti::r) Systems Pl.m,

Unit - IV ¢ The Information Systems Strategy—Business Strategy Relationship:
Measuring the Information Systems-Business Strategy Relationship,
[nformation Systems--Business Strategy Alignment, Strategies in Response to
the Potential of Electronic Commerce, The Strategic Potential of the Internet,
Fvaluating the Impact of I'T on the Organization, Understanding information
culture: integrating knowledge
management systems into organizations
Unit -V : IT Policies:
[nformation Partnership, Managing in the Marketspace, National Information
[nfrastructure and I'T Policy at the National Level, Planning for Strategic 1T
Resources, Managing the I'T 'anction, Outsourcing I'T Function.
Text Books : 1. Galliers, R.D. Strategic Information Management: Challenges and
Strategies in Managing Information Systems. Oxford, Butterworth-
Heinemann, 1994.
2. McKenneey, James 1.. Wave of Change: Business Evolution through
Information Technology, Boston 1HBS Press,

Additional : I, Neuman, Seev, Strategic Information System: Competition through
Reference Information Technologies, New York MacMillan College
Books 2. Ward, John.  Strategic Planning for Information Systems, Chichester,

John Wiley.



Subject Title
Subject Ref.
No.

Course
Objective

Pre Requisite

Unit — I
Unit — 1T
Unit — ITT
Unit - TV
Unit —~ V
Text Books
Additional
Reference
Books

System Analysis & Design No. of Credits 14

MANRB-522-1 No. of Periods / Week i
Assigniments / Sessionals : 20
Semester Examination : 80

. This course for the students of MBA program, who arve specializing in

Information Technology. It aims at acquainting these students with tools
techniques of planning, analyzing, designing, implementing and maintaining
Information system.
Basic Knowledge of I'T and Software Design
Systems Concept: Characteristics of a System; Elements of System; Types of
Systems; Decision Support, System; System Development Life Cycle,
Investigation, Analysis, Design, Tmplementation, Post Implementation Review
and Maintenance
Systems Planning and Investigation: Basis for Planning in Systems Analysis-
Dimensions of Planning, Initial Investigation, Needs Identification
Business Process Re-engineering
Determining the User's Information Requirements: Feasibility Study,
Feasibility Considerations, Steps in Feasibility Analysis -Feasibility Report
System Control & Quality Assurance:
: Design Objectives reliability & maimtenance, Software Design &
documentation tools, top - down, bottom — up an d variants. Units and
integration testing, testing practices and plans. System Controls, Audit Trails,
CASE Tools.
Tools of Structured Analysis : Data Flow Diagram (DFD), Entity Relationship
Diagrams, Data Dictionary, Process iVlodeling, © Structured nglisty, Decisiol
Tree & Decision Table, Object Oriented Analysis (OOA ) and Object Uriented
Design (OOD) :
Basics of Information Security: Types of Attacks, Viruses, Virus Control,
[ackers, Overview of Risks associated with Internet, Intrusion Detection Risk
Management, Disaster Recovery Plan, Cryptography and authentication,
Managing Risk, Information Security Policy, Creating a secure cnvironment,
Internet Security Standards
1. Shal Software Fngineering & SAD Wiley Dreamtech)
9 Kenneth I Kendall and Julie E Kendall SAD (PII Publication, 7 Id.)
3. Grienstein and Feinman [-commerce-Security, Risk Management and
Control (TMI, 2nd Ed.)
1. Awad, Elias M. System Analysis and Design 2" ed. New Delhi Prentice
Iall of India.
2. Rajaraman, V. Analysis and Design of Information System. New Delhi,
Prentice 1all of Tndia.



Subject Title
Subject Ref.
No.

Course
Objective

Pre Requisite

Unit — I
Unit - II
Unit — IT1
Unit - IV
Unit -V

Text Books

Additional
Reference
Books

Database Management System No. of Credits 14

MANRB-523-1 No. of Periods / Week g
Assignmments / Sessionals : 20
Semester Examination : 80

. This cowse has been designed to introduce the participants with the

applications of systems designed (o manage the data resources of organizations.
It provides the participants an opportunity to study the hands-on
implementation of a database in corporate environment.
Basic knowledge of DBMS.
Basic concepts: data, information, metadata, Need of database system,
advantages and disadvantages of database system, application area of database
system, people who interact with database, Entity-Relationship model : entity
and entity sets, relationship, constraints, Ii-R diagrams, issues with T-R
diagrams, design of tables from schemas, Data Models Association of data,
Data model classification, Relational Model Data Views: Data abstraction,
instances and schemas
Introduction to DBMS: DBMS three level, Client/Server Architecture: two
and three tier Architectwe definition of DBMS, entities, attributes,
relationships, Data dependency Keys : Super key, Candidate key, Primary key,
Alternate key, Foreign key Integrity Constraints: Fntity Integrity, Referential
Integrity
Database Languages: Introduction to SQI, Types of SQIL: Data Manipulation
Language (DMI.), Data Definition Language (DDL) @ create, alter, drop (sql
statemoents with examples), Data Control TLanguage (DDCIL), Transaction
Confrol Tanguage (TCIL), Data Query Language (DQL),Database system
environment and utilities
DML.: insert, update, delete (sql statements with examples)
TCL : commit, rollback, grant, revoke (sql statements with examples)
DQL. :Select from table, multiple tables, sub query, functions Virtual
tables(SQI. View)
Practical: Case studies to designing and implementation of — database for
husiness case, such as finance system, inventory control system, order system,
purchase system

1. Mark L. Gillenson, Fundamentals of Database Management Systems,

Wiley

2. Jeffrey A. hoffer, Mary Prescott and Heikki Topi, Modern Database
Management systems Pearson
Rajesh Narang, Database Management Systems PHI
4. C.J. Date, A. Kannan, S. Swamynathan, An Introduction to Database
Systems, Pearson
Peter Rob and Carlos Coronel Database System Concepts Cengage
I earning
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Subject Title
Subject Ref.
No.

Course
Objective

Pre Requisite

Unit -1
Unit — 11
Unit — 111
Unit — TV
Unit -V
Text Books
Additional
Reference
Books

No. of Credits : 4
No. of Periods / Week 1.4

Internet Programming for K-commerce
MANB-524-1

Assignments / Sessionals ~ : 20
Semester Examination : 80

The course imparts understanding of the concepts and various application
issues of
e-business like Internet infrastructure, security over internet, payment systems
and various online strategies for e-business
Basic knowledge of Internet and Commerce.
Introduction to e-business: Flectronic Business, Electronic Commerce,
Flectronic Commerce Models, Types of Electronic Commerce, Value Chains in
Electronic Commerce, E-Commerce in India. Internet, World Wide Web,
Internet Architectures
, Internet Applications, Web Based Tools for Electronic Comimerce, Intranet,
Composition of Intranel, Business Applications on Intranet, Internet.
Security Threats to e-business: Security Overview, Llectronic Commerce
Threats, Encryption, Cryptography, Public Key and Private Key Cryptography,
Digital Signatures, Digital Certificates, Security Protocols over Public
Networks: HTTP, $S1,, Firewall as Security Control, Public Key Infrastructure
(PKI) for Security, Prominent Cryptographic Applications
Electronic Payment System: Concept of Money, Electronic Payment Systein,
Types of
Electronic Payment Systems, Smart, Cards and Electronic Payment Systems,
Infrastructure Issues in IPS, Electronic Fund Transfer.
e-Business Applications & Strategies: Business Models & Revenue Models
over Internet, Lmerging Trends in e-Business, ¢ Governance, Digital
Commerce, Mobile Commerce, Strategies for Business over Web, Tnternet,
based Business Models
Legal & Privacy Issues: Legal, Ethics and privacy issues - Protection needs
and methodology - consumer protection, cyber laws, contracts and warranties,
Taxation and encryption policies.
1. Schneider Gary P. and Perrvy, James T, FElectronic Commerce. 1%
Iidition, Thomson 1.earning
2. Parag Kulkami, Sunita Jahirabadkao, Pradeep Chande, e-business,
Oxford University Press.
3. J Bajaj, Kamlesh K and Nag, Debjani, E-Commerce: The Cutting Edge
of Business 1% Edition, Tata McGraw Hill, Publishing Company Litd,,
New Delhi.
4. Gary P. Schneider, Electronic commerce, Thomson course technology,
FFourth annual edition.
5. Bharat Bhasker, Electronic Commerce —Frame work technologies and
Applications, 3" Edition. Tata McGrawHill Publications



Subject Title
Subject Ref. No.

Course
Objective
Pre Requisite
Unit I

Unit —II

Unit — TIT

Unit — TV

Unit -V

Text Books

Additional
Reference
Books

RDBMS & SQI, Concepts No. of Credits 14

MANB-525-1 No. of Periods / Week 14
Assignments / Sessionals : 20
Semester Examination 1 80

The students arc to be provided basic understanding of the RDBMS & SQL
and the skills to make use of these in business organizations.
Knowledge of DBMS
Introduction: Database and DBMS Software, Three Layered Arcilitecture,
Advantages and Disadvantages of a Database, History
Data Modeling: Object Oriented and Record Based models, I:-R Model and
J:-R diagram, Ixamples and Exercises, Hierarchical Model, Network Model
and Relational Model;
Normalizations techniques: First Normal Form, Second Normal Form and
the Third normal Form, Examples and Exercises, E.F. Codd's 12 Rules for a
relational Database
Introduction to SQL: SQI. data types and literals. Types of SQL
commands. SQI. Operators and their precedence, Tables-Create, Alter,
Rename, Drop , Insert, Update, Delete, Querries and  Sub-querries,
Arithmatic Operators, Range Searching, Pattern Matching, Viewing sorted
Data, Joins, Unions, Intersection, Minus. Aggregate functions, Group
Functions, having, Commit, Rollback, Dual Table, Sysdate. Rowid,,
indexes, St ring I'unctions-lower, upper, Substr, length, TRIM, RTRIM,
TRIM, 1.PAD, RPAD, CONCATENATT Function Conversion Functions-
to_number, o char, to_date  Date Functions —  Add months,
months between Security Management using grant, revoke and views
Database Administration and Security: Roles and Responsibilities of
DBA, Database User Accounts, Creating a User, Profiles and Users
Database Security Revoke Unnecessary Privileges from PUBLIC, Restrict
the Operating System Directorie
s Accessible by the User, Iimit Users with Administrative Privileges,
Manage Default User Accounts, Implement Standard Password Security
Teatures
Backup and Recovery Concepts: Backup and Recovery Issues, Categories
of Failures,
Statement Failures, User Process Failure, Network Failure, User Errors,
Instance Failure, Instance Recovery, Phases of Instance Recovery, Media
Failure, Control Files, Redo Log Files, Multiplexing the Redo ©Log, Archived
1.og Files. Recovery Manager (RMAN), Database Recovery (Using RMAN)
1. Silberschatz, A. H. F. Korth, Sudarshan, S. Database system
concepts. 5" edition Tata McGraw-1ill,
2. R Llmsari & S. D. Navathe. Fundamentals of database systems. 5"
Fdition, Pearson Liducation.
1. Ivan Bayross, . SQL, PL/SQL- The Programming Language of
Oracle, 4" Edition, BPI3 Publications
2. Koch, G. & Loney, K. Oracle 9i The complete reference.Tata
MecGraw-Hill Oshorne Media.
3. Freeman, Oracle 9i RMAN backup & Recovery Tata McGraw-Hill



Subject Title

Subject Ref.
No.

Course
Objective
Pre Requisite
Unit -1

Unit —T1I
Unit — I1I

Unit - 1V

Unit -V

Text Books

Additional
Reference
" Books

Application Development using No. of Credits 14
Oracle
MANB-526-1 No. of Periods / Week 14

Assignments / Sessionals  : 20
Semester Examination : 80

This course is intended to expose the students 1o latest tools of front end
design in oracle and its connectivity to databases.
Knowledge of DBMS
Introduction to  Oracle: DBMS, RDBMS, tools of oracle:
SQL*PLUS.PL/SQL, forms, reports, SQL vs SQL*PLUS, data types in
oracle, data definition language, data manipulation language, transaction
control and data control language.
SQI. functions: operators, joins, queries and sub queries, constraints.
Database Objects: Synonym, sequence, view and index; abstract data types,
varying arrays, nested tables, concept of locks and types of locking
Introduction to PIL/SQL.: Advantages, P1/SQI. block, declarations,
executable commands: conditional logic, loops, go-to statements; concept of
exception handling, database triggers.
Advanced Database Concepts: Data mining, data warehousing-design,
basic
principles, OLAP, transaction management, failure & recovery
1. Phillip J. Pratt, Guide to SQL, Thomson Learning, Bombay,
2. Morrsion, Inchanced Guide to Oracle 11g,Thomson l.earning,
Bombay.
1. Page, Special Iuditions using Oracle 10g, Prentice Hall of India, New
Delhi.
2. Lemme & Colby, Implementing and Managing Oracle Databases,
Prentice Hall of India, New Delhi.
3. Loney, ORACLI 9i: The Complete Reference, Tata McGraw Hill,
New Delhi
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Fourth Semester

e [ —
" Subject | Subject Title No. of Hours / | Duration
Code | Week of Exam
(in hours
S SN S e NSNS TS
MANB- Entrepreneurship &
303 Project 4 d
' Management S B
- MANB- | Quality 4 3
o | 204 1[ Management - o
Indian Economy 4 3
Project Study 4 3
N R —————

Note -
i Maximum total no. of marks at the end of IV semester - 800 4 900 + 900 +400 3000

N . . .yt ’ - -
Maximum total no. of credits at the end wid M semester - 32 4+ 36 136+ 16 = 120

18




o

Lo Dr. Babasaheb Ambedkar Marathwada University, Aurangabad
: ;’ Department of Management Science
Subject Title : Entrepreneurship & Projec ) No. ol ( "L“(“” s o
. No oof Peviods / Work : 4
Subject Ref. No. Assignments / Sessionals @ 20 Marks

Semester Examinations 1 80 Marks

Course Objective : To impart Knowledge to the Students on Entreprencurship &
Project Management and its Importance in the realm of Socio-
economic Development of the nation.

Pre Requisite 3 Basic understanding of Concepts, Theories of Entrepreneurship

Unit 1 : The Entrepreneurial Perspective -

e  Nature & Importance of Entreperneurs

e The Entreprencurial & Intraprencurial Mind

e The Individual Entrepreneur

e [nternational Entrepreneurial Opportunities

e Theories of Entreprencurship -
Innovation Theory by Schumpeter & Imitating Theory
of High Achievement by Me Clelland. Theory of Profit
by Knight.
Theory of Social Change by Everett Hagen

Unit 11 : Creating & Starting the Venture
e Business Ideas, Legal Issues & Business Plan v
Marketing, Organizational & Financial Plans.
Unit 11 2 Financing the New Venture -
o Feasibility Reports. Project Management Technigues
e Sources of Development Finance.
e Project Financing through Institutional Support. Venture
Capital, Role of Consultancy Organizations
e  Financial Schemes offered by Commercial Banks, 1DBI,
a1, o Ls elc.
Unit IV : ntrepreneurship Development & Growih
e Role of Central & State Govt. I Entreprencurship
promotion

e Roleof - DIC, SISI. MSME, MCED. EDII .
NIESBUD, NEDRB
UnitV 1 Managing Entreprencurial Strategies for
o Preparing for the New Venture Launch,
o CGirowth of the New Nenture  Strategies & Issues,
o Cioing Public  Ending the Venmure

Recommended Texts

| Robert Do Fhsrich & Nhichael PoPeters. Entreprenenrislip (5 ¢).
Fata MeGraw Fhll

2 C.B. Gupta & NP Srimvasan. Development. Sultan Chand &
S0ns

3 Desai, Vasant, Dynamics of Entreprencurial Developnient and
Management, Himalaya Publishing House

4 Desal, Vasant, Project Management and Entrepreneurship,
Himalaya Publishing House

5 Bhavesh M. Patel, Project Management Appraisal, Vikas
Publishing [ouse Private Limited

6 Prasanna Chandra, Preject Management Appraisal, Tata
MeGraw Hill

T Pandey, G.N. A Complete Guide to Successful
Entreprencurship, Vikas Publishing House
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No of PeriodoiWesk 14 (each of 60 mins.)

“Assignments / Sessionals | 20% _
Semester Exams _ 80%
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et 's designed with the intention to create Quality-consciousness
Managers irrespective of the nature of industry they work-in. _

amongst the
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Sents are expected 1o come prepared with the basic conceptualization & searching
0 svant data through the web / reference books for cases & instances of Operational /
Mznufacturing Excellence.

Basic Concepts of Quality Management:
services. Quality in functional - Marketing, Operations, HRM, Financeete.
Product Quality: Evolution of product quality principles. Quality Control in production and
is fimitations. Addressing limitations of guality control, Cost of Quality
Service Quality: Role of services in global & Indian economy, measurnng service quality.
limitations of quality control & quality assurance in service quality measurement, Taols to
measure Service quality. Case
Process Quality Role of inspections in ensuring quality and its limitations, integrating

| inspections into the process, process documentation, floweharting a process, measuring a
process, Price of Non Conformance.

l
1i
Defining quality, Evolution of Quality Principles, Quality in manufacturing versus quality of 1

“Unit<il TImproving Quality: Deming's Approach to Quality, Juran's Approach to Quality, The seven

UnR-W
Unt—V
“Text Books

tools of quality, Quality improvement at GE and AT Kearney Master Production

Scheduling-Materials Requirement Planning Optimized Production; 5-S, Kaizen; Just —in -

Time System; Kanban, Supply Chain Management; Toyota Production System, Six Sigma
| & other Operational Techniques.

Quality Approaches at Japan: Rise of Japanese economy & role of automative sector in
Japan, TQM in Japan, Evolution of Toyota Production System, Modern versions of Toyota
Production System, Application of Lean principles to Manufacturing & Services
Quality Approaches in India® A study of top Indian organizations, quality in low cost
maodels, Quality in IT/ATES, Use of models in raising product & service quality. Emergence
% of Frugal Innovation etc. -
| Quality Accreditations
| Global Competitiveness Index. IS0 9000, 9001 Seres. 18O IS 16949 Environment
| Consciousness, Operational Excellence with Environment 18014001 OHSAS 18001
_ Serigs & other 1SO Series

Hill, 1989
5 Quantitative Technigques by PC Tulsian & Vishal Pandey, Pearson Education.
3. Quality is Free by Crosby Philip B, A Mentor Book.

|

1

1 Chary. § N Production and 'O;')e'ramons Mamagemém New Delhi Tata McGraw ;

.



Subject Title
Subject Ref. No.

Course Objective

Pre Requisite

Unit I

Unit I1

Unit 111

Unit IV

Unit V

Recommended Texts

Dr. Babasaheb Ambedkar Marathwada University, Aurangabad

Department of Management Science.

Indian Lconomy No. of Credits : 4
MANBS035 No of Periods / Work : 4

Assignments / Sessionals 1 20 Marks
Semester Examinations ;80 Marks

To give the overall perspective about the Tactors aligned
with the contours of the cconomy of a nation in general and
India in particular

Basic Understanding about the Concepts, Theories of
Economy.

Keonomic Growth & Feonomie Development
e lcatures, Indicators of Eco. Development
e  National Income - Concepts & Computation

Major Problems of Indian Feconomy-
e Poverty. Inequalities. Unemployment. Population.
Transport & Foreign Trade

Aariculture - Contribution 1o Feo, Developmoent
o Crreen Revolution = lrrieation Minor. Medinm
Major lirigation Works
e Land Reforms Policy. Food Reforms & Public
Distribution System

Industry - Role of Industries in Fco. Development
o large & Small Scale Industries -- New Economic
Policy 1991

Five Year Plans in India — Achievements & Failures
e FEconomic Development Under 5 Years Plan

LC Dhingra, Indian Economy
Ruddar Datt & KPM Sundram - Indian Economy. S,
Chand & Sons. New Delhi.

K. N Agarwal. Indian Economy - Problem of
Development of Planning. Vishwa Prakashan. New Age
International

S.K. Mishra & V.K. Puri, Indian Economy, 1imalaya
Publishing



