LISc403A1T       Marketing of Libraries & Information Centres  (Theory)


(Credit 4)
No. of Lectures/ Unit

10
Unit 1.  Marketing

Concept, Definition, Purpose of marketing in LIS, Characteristics of Non- Profit Organizations, Marketing problems, benefits, services, etc.

10
Unit 2.  Corporate Mission, Meeting Customer needs

10
Unit 3.  Marketing Strategies for LIS

10
Unit 4.  Marketing Mix

10
Unit 5.  Market Segmentation

10
Unit 6.
 Marketing in digital age, Electronic content creation

10
Unit 7.
 Marketing Research & Market Research

05
Unit 8.
 Corporate Identity & Corporate Image

05
Unit 9.
 Marketing Plan

LISc403A1P
Marketing of Libraries & Information Centres  (Practical)

   (Credit 2)

10
Unit 1.  
Product development

10
Unit 2.
 Promoting Product

15
Unit 3.
 Segmenting Market

15
Unit 4.
 Market Research

10
Unit 5.
 Web Market Research
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