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ABSTRACT

The article aims to evaluate the official destination website of Maharashtra, the
leading tourism state in India, through user judgment approach. After extensive
review of literature, the researchers have proposed the instrument to measure the
performance of the destination website from customer perspective. The instrument
developed, namely “Destination website evaluation scale”, measured website on the

basis of five critical success factors: quality of information, ease of use, customization

https://www.tandfonline.com/doi/full/10.1080/21639159.2019.1577154 1/5


https://www.tandfonline.com/
https://www.tandfonline.com/action/showPublications?pubType=journal
https://www.tandfonline.com/rgam20
https://www.tandfonline.com/loi/rgam20
https://www.tandfonline.com/toc/rgam20/29/2
https://www.tandfonline.com/toc/rgam20/29/2
https://www.tandfonline.com/toc/rgam20/29/2
https://www.tandfonline.com/journals/rgam20
https://doi.org/10.1080/21639159.2019.1577154
https://doi.org/10.1080/21639159.2019.1577154
http://orcid.org/0000-0002-4321-0919
http://orcid.org/0000-0002-4321-0919
https://www.tandfonline.com/author/Satghare%2C+Harshada+Rajeev
https://www.tandfonline.com/author/Satghare%2C+Harshada+Rajeev
http://orcid.org/0000-0002-6618-8283
http://orcid.org/0000-0002-6618-8283
https://www.tandfonline.com/author/Sawant%2C+Madhuri
https://www.tandfonline.com/action/clickThrough?id=5931&url=%2Fr%2Fsubjectsample-efbi&loc=%2Fdoi%2Ffull%2F10.1080%2F21639159.2019.1577154&pubId=52767047&placeholderId=1074&productId=3092
https://www.tandfonline.com/action/clickThrough?id=5931&url=%2Fr%2Fsubjectsample-efbi&loc=%2Fdoi%2Ffull%2F10.1080%2F21639159.2019.1577154&pubId=52767047&placeholderId=1074&productId=3092
https://www.tandfonline.com/doi/figure/10.1080/21639159.2019.1577154?scroll=top&needAccess=true
https://www.tandfonline.com/doi/ref/10.1080/21639159.2019.1577154?scroll=top
https://www.tandfonline.com/doi/citedby/10.1080/21639159.2019.1577154?scroll=top&needAccess=true
https://www.tandfonline.com/doi/metrics/10.1080/21639159.2019.1577154?scroll=top
https://www.tandfonline.com/doi/permissions/10.1080/21639159.2019.1577154?scroll=top
https://www.tandfonline.com/doi/full/10.1080/21639159.2019.1577154
https://www.tandfonline.com/doi/full/10.1080/21639159.2019.1577154?scroll=top&needAccess=true
https://www.tandfonline.com/
https://www.tandfonline.com/
https://www.tandfonline.com/action/showCart?FlowID=1

6/16/24, 1:06 PM Evaluation of official destination website of Maharashtra state (India) from the customer perspectives: Journal of Global Schol...

and interactivity, identity- and trust-building components and online booking.
Reliability and validity tests applied confirmed the usefulness of the instrument. User
ratings (collected from 300 respondents) have made the researcher to understand the
preferred attributes of the website. Statistical “t test” was used to compare the gap
between importance and performance of attributes. The findings revealed that,
except the factor “identity- and trust-building components”, there is a huge gap
(significant difference) between the importance and performance of various website
attributes. Therefore, constructive suggestions were given for improvement of the
identified critical success factors of website. The findings are helpful for destination
marketing organization to acknowledge online information preferences and e-

consumer behavior.
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